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Abstract: Digital platforms are becoming more important in transforming the energy industry and
altering the way we produce, distribute, and use energy. This paper explores the role of energy
platforms in the transition towards renewable energy. We highlight, through real-life examples,
that these platforms foster a participatory approach, convert consumers into proactive participants,
democratize energy production, and encourage innovation in areas such as storage, electric mobility,
and renewable project investments. Through a comprehensive review of the current literature, tech-
nological advancements, and emerging business models, we identify the possible key contributions
of digital platforms to the energy sector. These platforms offer personalized user experiences, mutual
benefits for users and companies, adaptability to market changes, support for peer-to-peer trade,
and a reduction in bureaucracy. We then present a pioneering conceptual model by Liu et al. (2022),
which integrates the energy cloud, digital platform, and transaction platform and we explore the
business model of energy platforms. This business model is characterized by connectivity, innovative
pricing, and revenue strategies independent of physical asset ownership. Advanced technologies
like artificial intelligence and blockchain facilitate peer-to-peer energy trading, dynamic pricing, and
a focus on transaction and access fees over traditional cost structures. Drawing on the business model
and previous analysis we update the conceptual model for energy platforms to present a practical
vision through a holistic approach.
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1. Introduction

Historically, the energy sector took the lead towards innovation and digital technolo-
gies. The energy industry has been at the forefront of adopting information technology
(IT) infrastructures. For instance, during the 1970s, power utilities emerged as early inno-
vators in the digital waves, using IT solutions for grid management and operations [1].
This historical path is stressed by recent concerns. The Paris Agreement calls for a tech-
nology framework that aims to support the development and transfer of technology to
improve greenhouse gas reductions. The framework encourages collaboration and the
sharing of knowledge and technology, which can accelerate the adoption of sustainable
energy solutions [2–4].

Furthermore, analysis by Accenture and the World Economic Forum [5] estimates that
digital technologies could potentially reduce global emissions by 20% by 2050 across the
three highest-emitting sectors: energy, materials, and mobility. Additionally, academic
research, including refs. [6–9], highlights this significant impact of digitalization on the
energy transition. Authors reveal the substantial contribution of digitalization to the
energy transition and the vital role of digitalization in moderating CO2 emissions. These
technologies enhance energy efficiency and contribute to emission reductions.
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Through platforms, digitalization emerges as a strong force in transforming various
sectors, notably including the energy sector. Important transformations, influenced by
digitalization trends in the energy sector, are taking place towards decentralized energy
systems and greater consumer involvement. These changes are fostering the creation of
digital platforms to address the unique challenges and opportunities within the energy
sector [10]. In the last few years, this kind of platform-based approach in the energy sector
has attracted attention and the idea of energy platforms has been implemented in different
regions such as through, for example, the EU Energy Platform [11]. These platforms
demonstrate how technology can lead the charge in reshaping the production, distribution,
and consumption of energy. They are turning consumers into ‘prosumers’—participants
who not only consume but also produce and store energy [10].

The literature on energy platforms acknowledges the critical importance of digital
technologies and platforms in enhancing productivity and expanding the renewable energy
market. Such platforms are not only instrumental in managing energy consumption
efficiently but also play a significant role in integrating renewable energy sources into
the power grid, thereby promoting sustainability [12]. The literature also emphasizes
collaborative energy management [13]. Moreover, researchers like refs. [14–16] address
the emergence of different types of energy platforms, categorizing them as noteworthy
advancements facilitating the direct exchange of energy between users. These platforms
represent a significant shift in the energy market, where individuals can engage in the
direct trading of energy.

Although the research underscores the significant technological advancements in
integrating renewable sources into energy platforms, there remains a notable gap beyond
specific technologies. Although there is a consensus on the benefits of these platforms,
a comprehensive understanding of their functionality and the full range of benefits they
offer users is still lacking. Additionally, there is a challenge in identifying both business
and conceptual models that integrate all technical aspects to ensure the successful imple-
mentation of energy platforms.

This paper will try to fill the gap in the literature by identifying business and con-
ceptual models for energy platforms and key elements that could drive a transition to
sustainable consumption through energy platforms.

This paper aims to enhance the understanding of energy platforms by examining
current initiatives and exploring how these platforms synergize with the production,
distribution, and consumption of renewable energy sources. We aim to highlight the
key attributes of energy platforms that could provide a unique experience for users and
motivate their usage. We seek to present a business model for energy platforms and explore
a conceptual model.

The paper is structured as follows: Section 2 gives a review of the literature with
further detection of gaps in the existing literature. Section 3 identifies key drivers for
platform success that foster the large-scale adoption of energy platforms. In Section 4,
we explore initiatives that connect the energy transition to energy platforms and foster
sustainable practices. Section 5 introduces a conceptual model, presents the business model,
and concludes with an updated conceptual model for energy platforms. Finally, Section 6
summarizes the key findings and explores their wider implications.

2. Literature Review

Definitions are crucial because they create a shared framework for understanding
and using language consistently across different sectors. They are important as they
influence how policies and regulations view and handle assets or methods. Clear definitions
help everyone understand key concepts the same way, which is essential for effective
communication and cooperation. They also play a significant role in shaping policies and
regulatory measures, affecting the management and regulation of various approaches and
assets in and between sectors [17]. Interestingly, the term “platform” comes from the French
“plate-form”, which means a flat surface or a raised piece of land. It later started to be used
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to refer to a raised area for speeches and the places where passengers board or leave trains
at train stations [18]. Energy platforms are digital frameworks that enable the connection
between minor energy producers and consumers, supporting the exchange of transactions
among them [19]. These platforms are essentially online marketplaces or networks that
leverage technology to streamline the process of buying and selling energy.

The literature on energy platforms and links with the energy transition are relatively
recent. We distinguish a collective narrative that underscores a shift from traditional,
centralized energy systems to more distributed, digital, and platform-based models. This
shift reflects broader technological and societal trends and is rooted in the conceptual
foundations and evolution of energy platforms, as discussed by refs. [11,19]. These studies
lay the groundwork for understanding the shift towards digitalization and decentralization,
drawing parallels with developments in other industries like telecommunications, and
suggesting a holistic approach that integrates hardware, software, and digital tools for
efficient energy management.

A critical theme across the literature is societal engagement and consumer dynamics.
For example, ref. [13] looks into how energy platforms can foster energy citizenship,
enabling households to participate in virtual energy collectives, despite challenges related
to agency, responsibility, and the definition of energy citizenship within digital contexts.
Ref. [20] further explores the incentives and challenges of adopting peer-to-peer energy
models, touching on participatory benefits, equitable distribution, and the management of
decentralized renewable sources of energy.

Lastly, the technological, regulatory, and innovative frameworks constitute a cor-
nerstone in facilitating the transition to digital energy platforms. Ref. [21] focuses on
integrating IoT technologies to enhance user applications, while refs. [22,23] critically ex-
amine the regulatory and value frameworks necessary for balancing traditional values
with those emerging from digitalization. Innovation within the sector is also addressed,
with ref. [24] presenting a conceptual framework for green energy platforms and ref. [25]
discussing the importance of digital privacy and security in fostering trust and facilitating
flexible energy services.

The literature underscores the multifaceted nature of transitioning towards digital
and platform-based energy systems. However, the current literature focuses largely on
the technological, regulatory, and societal aspects of digital energy platforms, with less
emphasis on the economic and business model innovations that underpin these platforms’
sustainability and scalability. There is a need for research that delves into innovative busi-
ness models tailored to digital energy platforms, especially models that can accommodate
the complexities of energy systems, encourage stakeholder participation, ensure financial
viability, and promote the integration of renewable energy sources.

3. Factors Driving Platformization

In the current digital environment, users form the heart of a unified network of
interactive channels. The organizations that will succeed are those able to use these
channels to engage with users and influence their actions. Moreover, digital platforms
are evolving into personal assistants that serve as both an extension of the user and
a sophisticated data processing tool. These platforms offer a technological foundation that
enables social participants to create and access networks on a global scale, reflecting the
diverse ways in which users or groups of users mix and match various online services
based on their preferences [26,27].

Actually, the behavior, choices, and feedback of users are essential to creating a cus-
tomized experience within a framework centered on the user. User behavior includes the
ways in which individuals engage with content, their viewing patterns, the devices they
employ, and the circumstances under which they access content. Preferences are related to
the particular genres, themes, or kinds of content that a user finds appealing, whereas feed-
back offers valuable insights into their satisfaction and wishes. Through the examination of
these aspects, platforms can develop user profiles and implement algorithms that adjust
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content recommendations, streaming quality, and viewing resolutions dynamically. This
approach allows platforms to predict user preferences and provide a more customized and
engaging experience that meets individual expectations [28]. To support this customization
of experience, interfaces that are intuitive allow systems to adjust to the user and their
preferences. Wearable devices are gathering information on users for health networks, and
social media platforms like Facebook and Twitter are compiling data on everything from
social events to individual preferences and actions. GPS technology is being incorporated
into public and private transport, generating vast amounts of location data [27].

The personalized experience that platforms can provide could emphasize a user
centricity in energy platform experiences tailored to individual preferences, consumption
and behaviors. This approach supports the use of user data to create customized interfaces
and recommendations, aiming to enhance engagement and satisfaction. The success of
energy platforms lies in their ability to adapt to and predict user needs, which makes user
centricity central for the development and success of energy platforms.

Moreover, the feedback and data generated from user interactions offer platform
owners invaluable insights for continuous improvement and innovation, fostering a cycle
of mutual growth and benefit. Interdependence drives both user satisfaction and economic
success. Research conducted by scholars such as refs. [29–31] has examined, through
various examples and contexts, customer attitudes to and acceptance of platforms. The
outcomes of these studies indicate that users view these platforms as effective tools for
promptly meeting their requirements for services or products. Specifically, they agree that
platforms enhance efficiency and offer advantages, such as saving time and providing
convenience. Consequently, there is a willingness among users to persist in using the digital
platforms. Furthermore, the expectation of effort was also identified as having a positive
and substantial influence on users’ intentions to behave in certain ways.

On the other side, ref. [32] demonstrated in their research that digital platforms can
derive profit from various innovative models, surpassing traditional theories of profitability.
A comparative study of the 43 largest digital platform companies, publicly listed from
1995 to 2015, with a control group of 100 non-platform businesses in similar industries,
revealed that both groups generated approximately $4.5 billion in annual revenue. Platform-
based companies reached these sales figures with only half the workforce [33]. This
indicates that digital platforms are not only redefining revenue generation strategies but
also significantly outperforming conventional profit paradigms.

The literature collectively illuminates how digital platforms serve as catalysts for
mutual benefits across the board. For users, they offer enhanced efficiency, convenience, and
a tailored approach to accessing services and products. For platform companies, especially
those that have established dominance in their markets, the ability to generate substantial
revenues with a leaner workforce signifies a revolutionary approach to business operations.

The literature underscores the enhancement of managerial flexibility and adaptability
within the context of digital platforms. Platforms empower business leaders to make
informed, real-time decisions, effectively addressing potential disruptions. Ref. [34] em-
phasizes the critical role of metrics in digital platforms, noting their indispensability in
evaluating platform success and garnering insights into consumer perceptions, thereby
allowing managers to finely tune their strategies to align with consumer expectations.

During times of crisis, the value of digital platforms becomes even more pronounced,
as evidenced by [35], who points out the increased reliance on digital platforms during
the COVID-19 pandemic. This reliance underscores their essential role in fulfilling needs
unmet by traditional economic systems. It highlights their ability to make operational
continuity and adaptability in the face of continuous market changes. Ref. [36] observes
that digital platforms facilitate the creation and maintenance of relationships by offering
ease of use and flexibility. These features proved critical during the COVID-19 lockdowns,
as digital platforms became crucial in maintaining operational continuity and facing the
extensive restrictions.
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There is also the evolving nature of platform technologies. This is highlighted by
the continuous engagement of developers in cycles of modification, reinterpretation, and
refinement of their applications. This process, characterized by prototyping, testing, and
incorporating feedback, is exemplified by the flexibility inherent in digital platforms. This
process enables a swift adaptation to changing user needs and preferences. This dynamism
allows developers to quickly identify effective strategies and implement necessary adjust-
ments with user demands [37].

Ref. [38] expands on this concept by illustrating how digital platforms have revolution-
ized traditional payment systems, removing the complexities tied to the physical aspects of
payment terminals. Furthermore, these platforms enable dynamic routing of payments and
data across various dimensions: territories, channels, partners, and endpoints. Similarly,
ref. [34] emphasizes the transformative role of digital platforms in enabling economic
participation, facilitating a shift where thousands can engage not only as consumers but
also as producers and sellers.

Through the literature, we find that platforms are characterized by flexibility, adapt-
ability, and the capacity to innovate. This adaptability enhances operational efficiency and
impacts economic participation and growth.

Besides the previously mentioned features, the concept of the “sharing economy” is
increasingly becoming a significant facet of the modern economic landscape. Defined in
a more focused manner, the “sharing economy” denotes the peer-to-peer (P2P) lending of
assets through an online platform, where “sharing” emphasizes access over possession [39].
The rise of P2P commerce, enabled by these innovative platforms, is having various
economic impacts. These include decreased costs for transactions within marketplaces,
efficient production, the generation of more output from an identical level of inputs, and
the introduction of novel production and exchange opportunities. Furthermore, these
platforms are anticipated to drive innovation by fostering ‘microentrepreneurship’, thereby
enabling individuals who were once limited to roles within traditional companies to pursue
new ventures [40].

The rapid evolution of technology, particularly through the growth of digital gov-
ernance and platforms, has led some experts to speculate about the potential decline of
traditional bureaucratic structures [41].

Ref. [42] highlights how digital platforms are transforming traditional bureaucratic
governance models. Platforms enable a shift away from bureaucratic governance towards
more participatory and interactive models. These platforms facilitate collaboration be-
tween citizens and administration, promoting the co-creation of value and sustainable
development by leveraging digital technologies to orchestrate collective action and pursue
collective goals.

The uprising organizational model is platforms linking together a network of entities
and services to create what is known as an ecosystem. This transformation signifies that the
core models for both administrative and business organizations will evolve into platform-
based structures. Such a shift represents a significant move away from the traditional
Weberian bureaucratic system (the term Weberian bureaucracy refers to Max Weber’s
(1864–1920) ideal type (or model) of rational bureaucracy [43]) [44].

The literature emphasizes that digital platforms represent a step toward user-centric
design and managerial flexibility which ensures crisis resilience and transformative po-
tential. These characteristics underscore the influence platforms have on organizational
strategies, economic models, and societal structures. Each key element has its unique
implications. The centric design diverges from traditional approaches by prioritizing
individual user preferences. In contrast, managerial flexibility focuses on the ability of
platform managers to swiftly adapt operational strategies in response to dynamic market
conditions or disruptions. The economic efficiency of digital platforms mainly exists in the
ability to maximize output while minimizing resources. This efficiency supports structures
like peer-to-peer trade and the sharing economy. Finally, the shift towards participatory
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governance represents a move from decision-making processes to a more inclusive and
interactive governance

Digital platforms could significantly contribute to the energy transition through several
key offerings. The energy sector could take advantage of user engagement based on
personalized experiences, individual preferences, and behaviors. It could also benefit from
increasing efficiency and convenience for users, while enabling companies to generate
higher revenues with fewer resources. This would provide a solution to changing market
demands by quick adaptation. Moreover, the energy sector will have an opportunity for
large peer-to-peer trade practices. Finally, platforms contribute to fighting bureaucracy in
the energy sector and move toward participatory governance.

4. How Platforms Are Shaping the Energy Transition: Production, Distribution,
and Consumption

Established energy providers, grid managers, and independent entities are currently
creating collaborative platforms for distributed energy systems. These systems often
involve setting up solar panels and storage batteries in individual properties, which are
then collectively managed as “virtual power plants”. Moreover, platform concepts like
community energy, peer-to-peer trading, virtual marketplaces, or access platforms have
been tested worldwide. These trials are being conducted at different scales in countries
such as France, Denmark, the USA, Korea, and Japan [1,14].

Specifically, community and access platforms are crucial conduits linking consumers
to the production of renewable energy, facilitating a more distributed and participatory
energy generation landscape [14].

Within the category of community platforms, entities like Germany’s Sonnen Commu-
nity and Australia’s Shinehub are significantly influencing the generation and production
of energy. These platforms allow for the communal generation of renewable energy, fa-
cilitating a shared management of electricity production and distribution. The Sonnen
Community, for example, empowers its users to produce, share, and store solar energy,
effectively creating a decentralized network of energy producers. Shinehub in Australia
operates similarly, allowing consumers to participate in community solar projects, con-
tributing to the generation of renewable energy within the community [14]. Platforms
like Germany’s Sonnen Community and Australia’s Shinehub exemplify the shift towards
decentralized and participatory energy generation, allowing consumers to actively engage
in renewable energy production.

In a broad sense, applications of behind-the-meter (BTM) platforms can be categorized
into three main sectors: distributed storage, electric mobility, and peer-to-peer energy
transactions. More specifically, the storage domain predominantly consists of companies
that manufacture batteries, such as Tesla and Sonnen, along with a growing number
of new entrants. These companies, along with their counterparts, are in the midst of
developing platforms that consolidate the capacities of various distributed batteries to form
a virtual power plant. This plant can then supply services as needed to the system operator,
local power networks, and utility companies. The goal for these firms seems to be the
expansion of their platforms to include a broader array of third-party residential batteries,
electric vehicle (EV) batteries, and batteries for the Internet of Things (IoT)—and possibly
other devices or assets. With the decreasing costs of information and communication
technology (ICT) and the increased ability to monitor and control BTM devices remotely,
there is potential to broaden the business model to encompass smaller business clients and,
eventually, residential consumers as well [15].

Within the access platforms, initiatives such as the Netherlands’ ZonnepanelenDelen
and the USA’s SunShare are reshaping the way energy production is invested in and owned.
These platforms enable individuals to financially contribute to renewable energy projects,
such as solar or wind farms, without requiring them to have the physical infrastructure
on their property. Through these investments, participants are directly supporting the
production of renewable energy, which not only supplies the grid with cleaner power but
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also provides them with a return on investment, linking their contributions to tangible
energy production outcomes [14].

Additionally, the peer-to-peer (P2P) framework, inspired by the concept of the sharing
economy, proposes a paradigm similar to that of Airbnb and Uber for the electrical grid.
This model employs a P2P platform to enable direct exchanges of electricity and related
services between producers and consumers. In this arrangement, the distribution grid is
compensated with a management fee and a tariff for its role in distribution, with the rates
varying based on the type of service, the volume of electricity, and the distance between
the involved parties. These markets may encompass a variety of contractual agreements,
ranging from long-term commitments to short-term associations, among entities involved
in the production, storage, and sale of electricity. Numerous peer-to-peer energy trading
projects have emerged in recent years. Some initiatives rely on algorithms, like Powerpeers
in the Netherlands and Open Utility (now known as Piclo Flex) in the UK, while others use
distributed ledger technologies (DLTs), including blockchain [15,16,45]. The practice of peer-
to-peer trading emerges as a forward-thinking strategy for energy management, providing
economic advantages to proactive consumers who trade their energy as commodities and
services. It is anticipated that peer-to-peer energy trading will contribute to the electricity
grid’s efficiency by diminishing peak demands, reducing the necessity for reserves, and
minimizing network losses [46].

Access platforms and the peer-to-peer model are redefining investment and ownership
in energy production, enabling broader consumer participation without the need for
physical infrastructure.

Business models based on platforms are becoming increasingly significant in the
electric mobility sector. For example, Motionwerk’s Share & Charge, using Ethereum’s
open-source blockchain technology, allows individuals to locate parking and smart charging
stations. It simplifies transactions by facilitating billing and settlements across various
service providers in the ecosystem. The advantage of a service that enables electric vehicle
(EV) drivers to access multiple charging providers across vast regions is set to become more
pronounced as the shift towards EVs accelerates in the coming years. Toyota is in the process
of creating a mobility services platform aimed at leveraging versatile, specifically designed
autonomous vehicles. Initial collaborators include notable companies such as Amazon,
DiDi, Mazda, Pizza Hut, and UBER, working together on vehicle design, application
development, and validation activities. In parallel, battery expert Blue Solutions has
introduced the largest all-electric car-sharing service in America, further diminishing the
boundaries between public and private transportation methods. The anticipated surge
in EV adoption indicates that there will initially be space for a variety of platforms and
participants in the market. This phase is expected to last until certain business models
prove to be superior and begin to dominate the industry [15].

Moreover, the concept of a localized virtual marketplace is becoming increasingly
central to the evolution of business models aimed at the efficient financing and management
of microgrid operations. These operations go beyond just producing and providing power;
they include a variety of services related to electricity. By expanding offerings, project
developers can significantly reduce investment risks. Key to this development is the
growing adoption of the pay-as-you-go model, enhanced by smart meters and online
platforms. These platforms are set to further develop, streamlining access and payments for
services provided by microgrid operators and thus cementing the foundation of a virtual
marketplace at the local level [47–49]

This evolution towards platform-based models is streamlining the integration of
the production, consumption, and distribution of energy, thereby starting a new era of
platformization in the energy sector.

5. Energy Platform Business and Conceptual Models

Although scientists acknowledge the importance of platforms in advancing a sustain-
able energy transition and the existence of successful energy platform models, it is still rare
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to find a conceptual model for energy transition and a general business model that aligns
with previous experiences to provide a clear, practical framework for energy platforms.
Ref. [11] presents one of these important contributions with their conceptual model for
energy platforms (Figure 1).
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The conceptual model of a smart energy system, as outlined by [11], offers a compre-
hensive framework for an advanced energy network. The first component is the “energy
cloud”, which involves hardware and software for generating, storing, controlling, and
transmitting electricity and data. This includes physical infrastructure (energy production
facilities, transmission systems, energy storage units, and electric vehicle charging stations)
and digital assets like energy consumption data and cloud services. The second component
is the “digital platform”, which makes an interconnected network to facilitate the efficient
flow of energy and information among various stakeholders. Stakeholders include energy
producers, utilities, and consumers. This platform leverages controls and algorithms to
manage physical and digital assets. The third component, the “transaction mechanism”,
includes innovative approach models and allows standard and new energy players to
improve efficiency and create economic benefits. It also encourages the use of renewable
energy and helps reduce carbon emissions by offering various incentives.

Although the business model proposed by [11] is one of the few models that provide
a general and comprehensive conceptual framework for energy platforms, it still omits
some elements. This model was based on the telecommunications industry’s history
and models, which may lead to the assumption that it did not consider certain aspects
that could be specific and important for energy platforms. To identify these elements,
we will proceed to study the business model for energy platforms. Drawing from that
business model and the previous conceptual model, we aim to formulate a clearer picture
of a potential conceptual framework.

As explained by [50], the concept of a business has been the subject of extensive
research over the past few decades. Numerous scholars link the idea of a business model
to four key inquiries:

- Who? Identifying the target audience for whom the company generates value;
- What? Defining the products or services the company provides to its customers;
- How? Describing the process through which the company’s offerings are produced;
- What’s in it? Considering the financial implications for the company.

Platforms are revolutionizing the business world by offering a highly effective and
profitable model. These platforms, including Uber, Airbnb, Instacart, and Google, act
as thin layers connecting a wide range of providers and customers. They eliminate the
need to own physical assets or manage goods and services directly, functioning instead as
dynamic online marketplaces. According to the network externalities theory, this model’s
success partly derives from the fact that the value of these platforms increases as more
users join, creating a virtuous cycle of growth. This approach has led to rapid growth,
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making such companies some of the fastest-growing in history. By leveraging extensive
supply networks and reaching large audiences, these platforms generate significant revenue
without the traditional overheads. This shift in business operations has also changed
how we interact with service providers. For instance, instead of relying on traditional
mobile operators, services like WhatsApp have become more valuable to us by offering
essential functionalities and monetizing our engagement. The widespread adoption of
such platforms is influenced by their performance expectancy, ease of use, and the social
influence of other users, reinforcing the network externalities effect. Moreover, in the
context of the sharing economy, the idea of virtual ownership is becoming increasingly
important. It allows users to access and influence goods and services without owning
them physically. This model promotes a significant shift in how individuals use and
perceive ownership, empowering them to make meaningful choices about their lifestyles
and environments. (Figure 2) [15,51–54].
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Understanding that the traditional profit theory does not adequately apply to the
evolving digital economy, new profit mechanisms should be presented [32]. Furthermore,
much attention should be paid to pricing strategies. The analysis of successful platforms
and their 209 competitors revealed that failures often resulted from pricing errors, either
by undercharging or overcharging on one market side, excessive subsidies to platform
participants, or late market entry. These failures underscore the importance of innovative
pricing strategies [33]. Innovative pricing strategies play a crucial role in differentiating
services and attracting users to energy platforms. Strategies such as freemium models,
pay-as-you-go with subscription fees, surge pricing during peak demand, and discounts
during periods of low demand, provide flexibility and reward users. These approaches
adjust prices based on real-time changes in demand, mirroring the smart pricing system
utilized by Airbnb. Moreover, platforms like Alipay exemplify the transformative power
of scale on pricing strategies, where competitive rates are made possible by a large user
base and high payment volumes, significantly contributing to profitability. Within this
ecosystem, platform providers have developed various revenue models to monetize their
services. For instance, they may charge energy companies for access, akin to the fees
associated with switching sites, or they may opt for a transaction-based model, taking
a percentage cut from the value of each transaction. This latter approach is a common
practice across various industries, where a fee is levied for each transaction performed on
the platform. An additional example of the revenue stream for energy platforms emerges
directly from the customers, who may choose to pay the platform a fee for the convenience
of selecting the best deals and facilitating service switches. This model becomes particularly
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enticing when integrated with smart home/automated demand response (DR) offerings,
effectively marrying two distinct business models. Through this integration, platforms
can deliver a comprehensive solution that not only enables users to manage their energy
consumption more efficiently but also leverages innovative pricing and revenue models to
sustain and expand the platform’s operations [15,55].

Ref. [15] argues that the growth of energy storage platforms is supported by the
reduced expenses associated with information and communication technology, as well
as improvements in the ability to monitor and control systems remotely. This suggests
a potential for these services to become accessible to smaller businesses and individual
household consumers in the future. This can be seen through the network externalities
theory, indicating that as these platforms become more accessible and widely used, their
value to each user increases, encouraging further adoption.

The concept of network externalities, alternatively known as network effects, is crucial
to understand the dynamics of digital platforms within the energy transition. This concept
suggests that a product’s or service’s value grows as the number of its users increases [54,56].
The theory is further nuanced by distinguishing between direct and indirect network
externalities. Direct network externalities manifest when the value of a product or service
is directly linked with an increase in its users. Conversely, indirect network externalities
emerge when the growth in the user base enhances value through the growing availability
or quality improvement of complementary products or services [57]. The importance of
network externalities, especially with the emergence of digital platforms that link users,
services, and products in new ways is shown in a number of examples: social media,
online shopping, and related software, where the more people use them, the more valuable
they become. This helps them grow quickly and makes it hard for new companies to
compete [34]. Drawing from the network externalities theory, energy platforms can increase
their value by continuously expanding their user base. In the same way as for various
digital platforms, this concept suggests that energy platforms derive substantial value and
profitability from network externalities, rather than solely relying on traditional revenue
streams. This highlights the unique advantage of leveraging network effects, where the
platform becomes more valuable to each user as more participants join, distinguishing
these platforms from conventional business models that depend primarily on direct sales
or service fees.

The foundational technology behind platform-based business models, particularly in
sectors such as e-mobility, is both complex and vital for their operational success. Increas-
ingly, companies are adopting blockchain technology as the base for their daily operations.
Specifically, in the context of electronic mobility, platforms frequently employ sophisti-
cated blockchain technology to facilitate secure and transparent transactions. Additionally,
they use smart contracts for automated billing and settlement processes. The adoption of
blockchain technology, especially Ethereum, guarantees that transactions are permanent,
traceable, and reliable. This reliability is crucial for platforms managing transactions be-
tween multiple providers and users in different locations. Within the Ethereum framework,
blockchain is powered by smart contracts. These are autonomous programs that offer
benefits for platform-based business models [15,58–60].

In recent years, a number of peer-to-peer energy trading initiatives have emerged,
with many more anticipated to follow. Among these, several leverage algorithm-based
approaches and utilize distributed ledger technologies (DLTs), blockchain being a notable
example. Such technologies ensure transaction records are immutable across numerous
computers offering a decentralized model that eliminates the need for a central authority.
However, a significant challenge with this model is its governance structure, which com-
plicates adjustments to the system in response to changing conditions, leading to various
adaptations and alternatives, known as “forks”, in the blockchain domain. A prominent
example in this sector is LO3 Energy, which gained attention in April 2016 by facilitating
a blockchain-enabled energy transaction between neighbors in a Brooklyn micro-grid. De-
spite the initial excitement, concerns have been raised about whether current blockchain
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technologies can scale effectively and affordably enough to support widespread peer-to-
peer transactions. To overcome these limitations, IOTA introduced a DLT called the Tangle,
designed for high-volume Internet of Things (IoT) transactions. In the Tangle system, users
validate two prior transactions through a proof of work to execute their own, without any
rewards or transaction fees. Although these developments are still in their infancy, IOTA’s
approach, integrating peer-to-peer energy trading into a broader framework for machine-
to-machine transactions, represents a potentially significant advancement in this evolving
field [15]. This evolution illustrates how platforms seek to simplify user interactions and
adapt to the evolving expectations of their user base.

Additionally, artificial intelligence (AI) plays a pivotal role in enhancing operational
efficiency, ranging from customizing user interactions to accurately forecasting demand
and managing resources. Artificial intelligence (AI) serves dual purposes: firstly, it sup-
ports power enterprise applications through the provision of algorithms, models, and
service frameworks; secondly, it offers extensive capabilities for processing diverse datasets,
maintaining algorithm libraries, delivering intelligent services, managing models, and
facilitating typical application scenarios for business personnel at various levels. The devel-
opment of this platform architecture not only overcomes data silos, enhancing technology
portability, but also prevents the redundancy of investments by mitigating the need for
repeated infrastructure developments. This foundational work supports the establishment
of a “platform + application + service” ecosystem [15,61].

The business model canvas (BMC) simplifies the understanding of business models
while effectively capturing their complexities. The BMC is composed of nine essential
elements: customer segments, value proposition, channels, customer relationships, revenue
streams, key resources, key activities, key partnerships, and cost structure. [62]. To answer
the questions of business model inquiries [49] and to simplify the previously discussed
elements, we will try below to summarize them under the BMC.

Value Propositions: Energy platforms enable interactions between energy providers and
consumers without the need for physical assets. These platforms use digital technology
to offer a wide range of services. This includes energy consumption management, cost
optimization, and facilitating energy trades. They effectively act as dynamic marketplaces
for energy services. They drive better accessibility to energy services with sustainable
practices by reducing physical resources, and introducing efficiency in consumption [15,54].

Key Resources: ICT infrastructure for data management, blockchain technology for se-
cure transactions, DLTs for decentralized peer-to-peer trading, and AI for
operational efficiency [15,58,60].

Customer Segments: Energy platforms target two primary customer segments: First,
individual consumers looking for energy efficiency and cost reductions. Second, energy
providers looking for efficient market access to a broad customer base. The consumer base
includes residential users, small businesses, and larger commercial clients [15].

Channels: The main channels through which energy platforms operate are digital,
user-friendly websites and sophisticated mobile applications. These digital channels make
it easy for both consumers and providers to access and use a platform’s services. The
importance of these channels is that they facilitate real-time interactions and service delivery.
This will facilitate the high responsiveness and adaptability needed for the success of
energy platforms. [15].

Customer Relationships: Energy platforms use advanced automated tools and person-
alized communication strategies. These platforms use artificial intelligence to analyze
user data and provide customized recommendations for energy savings. They provide
personalized interactions that enhance customer satisfaction and customer retention and
to build engagement by giving users the ability to make decisions about their energy use.
Customer support mechanisms are also very important. Dedicated services to address
inquiries and issues provide a mechanism to build trust and reliability [15,61].

Revenue Streams: Innovative revenue models characterize the energy platforms. They
involve transaction fees that are charged to energy providers. Subscription models or
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premium services offer features like advanced energy analytics, priority customer support,
or additional management tools for a fee. Additionally, dynamic pricing strategies are
applied. They adjust service prices in real time based on demand fluctuations to maximize
profitability and adapt to market conditions. For revenues, blockchain plays the role of
facilitating secure and transparent peer-to-peer energy transactions [46].

Key Activities: This includes the management of the platform technology, continuous
development and upgrading of the interface, marketing activities to attract new users, and
the integration of new energy providers. Furthermore, AI and blockchain are critical in the
activities of energy platforms. They provide the security and efficiency of the platforms [61].

Key Partnerships: Collaborations with energy providers, technology service firms,
regulatory bodies, and even competitors. These partnerships are an important way to
access advanced technologies and offer a broad range of energy options [15].

Cost Structure: The costs are primarily in the areas of technology development, main-
tenance, marketing, and customer support. As digital platforms, they benefit from lower
costs compared to traditional energy companies, but they must invest significantly in
technology and data security [15,59].

The business model for energy platforms introduced by the analytical framework
focuses on connectivity, innovative pricing, and revenue strategies without the need for
owning physical assets, and the use of cutting-edge technologies like AI and blockchain to
enable peer-to-peer energy trading. This model makes a move towards virtual ownership
and operational agility within the energy sector, offering the promise of transformation
through decentralized and user-centric services. This general business model allows
extending the conceptual model by [11] and gives further insights.

Although the conceptual model for energy platforms by [11] is one of the first, it still
lacks some specifications. We attempted to identify these elements through an analysis of
business model characteristics. Figure 3 presents a more advanced and detailed concep-
tual model for energy platforms that may better serve practical applications. It provides
a visualization of the internal workings of the energy cloud, clearly including both AI and
blockchain technologies within its operations. Additionally, the explicit illustration of
network externalities underscores the increasing value derived from an expanding user
base which makes a critical pillar for energy platform systems. The updated conceptual
model offers a clear integration of different components into the overall system. The
interconnections are more defined in terms of their function (energy flow, data flow, or
financial transactions). Furthermore, the model delineates the bidirectional relationships
between the transaction platform and the service model, illustrating the flow of services and
financial transactions with clarity. This illustration outlines the system’s acknowledgment
of the reciprocity between service provision and revenue generation.
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6. Conclusions

This paper underscores the transformative potential of energy platforms. These
platforms not only foster the integration of renewable energy resources but also pro-
mote a participatory approach to energy management and transform consumers into
proactive participants.

We highlight that the transition towards renewable energy and its distribution is
increasingly being influenced by platform-based models, revolutionizing how energy is
produced, consumed, and managed. Collaborative platforms, established by a range
of stakeholders including traditional energy providers, new entrants, and community
initiatives, are facilitating the shift. Virtual power plants, community energy projects,
and peer-to-peer trading platforms exemplify this transition, enabling individuals and
communities to actively participate in renewable energy production and distribution. These
platforms democratize energy production and foster innovation in storage, electric mobility,
and investment in renewable projects.

A critical examination of the current literature, technological trends, and emerging
business models highlights the important contributions of digital platforms in shaping
social and economic habits. These models offer several key elements that could shape
a digital energy transition through energy platforms. First, they provide a user centric
experience. The centricity of this experience provides personalized experiences, tailored to
individual preferences and behaviors. Such experience is fundamental for user engagement
in reducing consumption and moving to efficient and renewable energies. Second, these
platforms also offer mutual benefits by fulfilling user needs while enabling companies to
generate higher revenues with fewer resources. Third, the flexibility of platforms allows for
quick adaptation to changing market demands, ensuring that services and products remain
aligned with consumer needs. Fourth, platforms facilitate peer-to-peer trade, supporting
the sharing economy and innovative energy management strategies. Finally, they contribute
to reducing bureaucracy by moving away from traditional governance models towards
more participatory and interactive frameworks.

The work by [11] presents a pioneering conceptual model for smart energy systems that
aligns with the business models of energy platforms. It highlights the integration of three
critical components: the energy cloud, the digital platform, and the transaction platform.

We find through our examination that the business model for energy platforms is
characterized also by three main ideas: connectivity, innovative pricing, and revenue
strategies that do not rely on owning physical assets. First, these platforms use advanced
technologies such as artificial intelligence and blockchain to facilitate peer-to-peer energy
trading. This approach eliminates the need for physical asset ownership and enables direct
transactions between producers and consumers. Second, the value proposition offered to
customers, ranging from residential to industrial sectors, focuses on secure and efficient
transactions along with dynamic pricing that responds to demand fluctuations. This
ensures that the service caters effectively to a diverse customer base. Third, the revenue
model for these platforms is primarily built around access and transaction fees, while
their cost structure is largely concentrated on investing in technological development and
maintaining operational efficiency.

Drawing on insights from the business model and the previous sections we updated
the conceptual model by [11] in an attempt to provide a more comprehensive framework
and to include omitted elements. The heart of the conceptual model for energy platforms
is the energy cloud. It is central to managing the flow of energy and information across
the network (production, distribution, and storage), and integrating technologies like
blockchain, AI, and machine learning to enhance efficiency and sustainability. It provides
a sophisticated fusion of energy infrastructures with intangible digital assets. This is crucial
for smooth generation, storage, and distribution of energy. The conceptual model of an en-
ergy platform is characterized by advanced technological and operational components. Part
of it is the transaction platform that provides a nexus for service and financial exchanges.
An integral digital platform serves as the conduit for data. This part of an energy platform
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is essential to managing the complex actions between the energy network’s stakeholders
and resources. Moreover, infrastructure generation and distributed generation take a proac-
tive stance towards the expansion of energy production capacities. Energy storage within
the model underlines its importance as a stabilizing element in aligning energy supply with
fluctuating demands. Moreover, the conceptual model takes into consideration the network
externalities effect. It underscores the incremental value garnered with each participant’s
addition. The model highlights the responsive and adaptive nature of energy platforms
to user interactions and service refinement. The bidirectional relationships across various
components of the model illustrate the reciprocity of energy, data, and financial flows.

Further research is necessary to explore the emerging trend of energy platforms.
This research could expand upon both the business model and the conceptual model to
investigate potential barriers to the adoption of these platforms. A study of the barriers
that may limit the use of these platforms is particularly important, given our findings that
these platforms rely on network externalities for their survival. This examination could
be based on empirical investigations or surveys that provide a broader perspective on the
unified theory of acceptance and use of technology by Venkatesh et al. [53].

Author Contributions: Conceptualization, M.W.B.K. and N.O.A.; methodology, M.W.B.K.; formal
analysis, M.W.B.K. and N.O.A.; writing—original draft preparation, M.W.B.K.; writing—review
and editing, M.W.B.K. and N.O.A. All authors have read and agreed to the published version of
the manuscript.

Funding: This research received no external funding.

Institutional Review Board Statement: Not applicable.

Informed Consent Statement: Not applicable.

Data Availability Statement: Data are contained within the article.

Conflicts of Interest: The authors declare no conflicts of interest.

References
1. International Energy Agency. Digitalization & Energy; OECD/IEA: Paris, France, 2017.
2. Leggett, J.A. The United Nations Framework Convention on Climate Change, the Kyoto Protocol, and the Paris Agreement: A Summary;

UNFCC: New York, NY, USA, 2020; Volume 2.
3. Minas, S. The Paris Agreement’s Technology Framework and the Need for ’Transformational Change’. CCLR 2020, 14, 241.

[CrossRef]
4. Horowitz, C.A. Paris agreement. Int. Leg. Mater. 2016, 55, 740–755. [CrossRef]
5. World Economic Forum. How Digital Solutions Can Reduce Global Emissions. 2022. Available online: https://www.weforum.

org/agenda/2022/05/how-digital-solutions-can-reduce-global-emissions/ (accessed on 15 January 2024).
6. Wang, L.; He, Y.; Wu, R. Digitization Meets Energy Transition: Shaping the Future of Environmental Sustainability. Energies 2024,

17, 767. [CrossRef]
7. Ben Youssef, A. Digitalization for the Green Transition in the Mediterranean; Mediterranean Yearbook; European Institute of the

Mediterranean: Barcelona, Spain, 2023; pp. 56–61.
8. Bernabé-Moreno, J. When digitalization becomes an essential part of our energy transition. Digit. Welt 2022, 6, 8–13. [CrossRef]
9. Ninomiya, Y.; Schröder, J.; Thomas, S. Digitalization and the Energy Transition: Virtual Power Plants and Blockchain. In Study

for the GJETC, Adopted and Commented at the 6th Meeting in March 2019; German Japanese Energy Transition Council (GJETC)
Sekretariate: Wuppertal, Germany, 2019.

10. Morstyn, T.; Farrell, N.; Darby, S.J.; McCulloch, M.D. Using peer-to-peer energy-trading platforms to incentivize prosumers to
form federated power plants. Nat. Energy 2018, 3, 94–101. [CrossRef]

11. Liu, J.; Huang, Z.; Fan, M.; Yang, J.; Xiao, J.; Wang, Y. Future energy infrastructure, energy platform and energy storage. Nano
Energy 2022, 104, 107915. [CrossRef]

12. Yi, J.; Dai, S.; Li, L.; Cheng, J. How does digital economy development affect renewable energy innovation? Renew. Sustain. Energy
Rev. 2024, 192, 114221. [CrossRef]

13. Boekelo, M.; Kloppenburg, S. Energy platforms and the future of energy citizenship. Energy Res. Soc. Sci. 2023, 102, 103165.
[CrossRef]

14. Heymann, F.; Galus, M.D. Digital Platforms in the Energy Sector—A Menu of Regulatory Options for Policy Makers. In
Proceedings of the 2022 IEEE 21st Mediterranean Electrotechnical Conference (MELECON), Palermo, Italy, 14–16 June 2022;
pp. 1045–1049.

https://doi.org/10.21552/cclr/2020/4/4
https://doi.org/10.1017/S0020782900004253
https://www.weforum.org/agenda/2022/05/how-digital-solutions-can-reduce-global-emissions/
https://www.weforum.org/agenda/2022/05/how-digital-solutions-can-reduce-global-emissions/
https://doi.org/10.3390/en17040767
https://doi.org/10.1007/s42354-022-0467-4
https://doi.org/10.1038/s41560-017-0075-y
https://doi.org/10.1016/j.nanoen.2022.107915
https://doi.org/10.1016/j.rser.2023.114221
https://doi.org/10.1016/j.erss.2023.103165


Platforms 2024, 2 82

15. Brown, M.; Woodhouse, S.; Sioshansi, F. Digitalization of Energy. Consumer, Prosumer, Prosumager: How Service Innovations Will
Disrupt the Utility Business Model; Academic Press: Cambridge, MA, USA, 2019; pp. 3–25.

16. Parag, Y.; Sovacool, B.K. Electricity market design for the prosumer era. Nat. Energy 2016, 1, 1–6. [CrossRef]
17. Morris, M.; Hardy, J.; Gaura, E.; Hannon, M.; Morstyn, T. Policy & Regulatory Landscape Review Series—Working Paper 2:

Digital Energy Platforms; Energy Revolution Research Centre, University of Strathclyde Publishing: Glasgow, UK, 2020;
ISBN 978-1-909522-64-0.

18. Negoro, T.; Ajiro, S. An Outlook of Platform Theory Research in Business Studies. Ph.D. Thesis, Waseda University, Tokyo, Japan, 2013.
19. Kloppenburg, S.; Boekelo, M. Digital platforms and the future of energy provisioning: Promises and perils for the next phase of

the energy transition. Energy Res. Soc. Sci. 2019, 49, 68–73. [CrossRef]
20. Cortade, T.; Poudou, J.C. Peer-to-peer energy platforms: Incentives for prosuming. Energy Econ. 2022, 109, 105924.
21. Martín-Lopo, M.M.; Boal, J.; Sánchez-Miralles, Á. A literature review of IoT energy platforms aimed at end users. Comput. Netw.

2020, 171, 107101. [CrossRef]
22. Niet, I.A.; Dekker, R.; van Est, R. Seeking public values of digital energy platforms. Sci. Technol. Hum. Values 2022, 47, 380–403.

[CrossRef]
23. Duch-Brown, N.; Rossetti, F. Digital platforms across the European regional energy markets. Energy Policy 2020, 144, 111612.

[CrossRef]
24. Menzel, T.; Teubner, T. Green energy platform economics–understanding platformization and sustainabilization in the energy

sector. Int. J. Energy Sect. Manag. 2021, 15, 456–475. [CrossRef]
25. Cali, U.; Dynge, M.F.; Idries, A.; Mishra, S.; Dmytro, I.; Hashemipour, N.; Kuzlu, M. Digital Energy Platforms Considering Digital

Privacy and Security by Design Principles. In Proceedings of the 2023 European Interdisciplinary Cybersecurity Conference,
Stavanger, Norway, 14–15 June 2023; pp. 167–173.

26. Ibert, O.; Oechslen, A.; Repenning, A.; Schmidt, S. Platform ecology: A user-centric and relational conceptualization of online
platforms. Glob. Netw. 2022, 22, 564–579. [CrossRef]

27. Corrigan, M.; Miller, H.G. Toward a user-centric digital ecosystem. IT Prof. 2011, 13, 12–15. [CrossRef]
28. Khan, K. User-Centric Algorithms: Sculpting the Future of Adaptive Video Streaming. Int. Trans. Electr. Eng. Comput. Sci. 2023,

2, 155–162. [CrossRef]
29. Lim, T.Y.; Lim, B.C.Y.; Leong, C.M.; Phang, I.G.; Foong, W.H. Consumer adoption of on-demand digital platforms: An integrated

model. Glob. Bus. Organ. Excell. 2023, 42, 75–88. [CrossRef]
30. Venkatesh, V.; Thong, J.Y.; Xu, X. Consumer acceptance and use of information technology: Extending the unified theory of

acceptance and use of technology. MIS Q. 2012, 36, 157–178. [CrossRef]
31. Yang, S.; Lu, Y.; Gupta, S.; Cao, Y.; Zhang, R. Mobile payment services adoption across time: An empirical study of the effects of

behavioral beliefs, social influences, and personal traits. Comput. Hum. Behav. 2012, 28, 129–142. [CrossRef]
32. Deng, T.; Qiao, L.; Yao, X.; Chen, S.; Tang, X. A Profit Framework Model for Digital Platforms Based on Value Sharing and

Resource Complementarity. Sustainability 2022, 14, 11954. [CrossRef]
33. Cusumano, M.A.; Yoffe, D.B.; Gawer, A. The Future of Platforms; MIT Press: Cambridge, MA, USA, 2021.
34. Parker, G.G.; Van Alstyne, M.W.; Choudary, S.P. Platform Revolution: How Networked Markets Are Transforming the Economy and How

to Make Them Work for You; WW Norton & Company: New York, NY, USA, 2016.
35. Ratten, V. Digital platforms and transformational entrepreneurship during the COVID-19 crisis. Int. J. Inf. Manag. 2023, 72, 102534.

[CrossRef] [PubMed]
36. Sutherland, W.; Jarrahi, M.H. The sharing economy and digital platforms: A review and research agenda. Int. J. Inf. Manag. 2018,

43, 328–341. [CrossRef]
37. Tiwana, A. Evolutionary competition in platform ecosystems. Inf. Syst. Res. 2015, 26, 266–281. [CrossRef]
38. Herlinghaus, M. Digital Flexibility in a Physical World. Independent. 2024. Available online: https://www.independent.

co.uk/news/business/business-reporter/digital-flexibility-payments-analogue-ecommerce-b2503911.html (accessed on
15 January 2024).

39. Belk, R. Why not share rather than own? Ann. Am. Acad. Political Soc. Sci. 2007, 611, 126–140. [CrossRef]
40. Sundararajan, A. Peer-to-Peer Businesses and the Sharing (Collaborative) Economy: Overview, Economic Effects and Regulatory

Issues. Written Testimony for the Hearing Titled The Power of Connection: Peer to Peer Businesses. 2014; pp. 1–7. Available
online: https://docs.house.gov/meetings/SM/SM00/20140115/101613/HHRG-113-SM00-20140115-SD003-U1.pdf (accessed on
15 January 2024).

41. Newman, J.; Mintrom, M.; O’Neill, D. Digital technologies, artificial intelligence, and bureaucratic transformation. Futures 2022,
136, 102886. [CrossRef]

42. Janowski, T.; Estevez, E.; Baguma, R. Platform governance for sustainable development: Reshaping citizen-administration
relationships in the digital age. Gov. Inf. Q. 2018, 35, S1–S16. [CrossRef]

43. Sager, F.; Rosser, C. Weberian Bureaucracy; Oxford Research Encyclopedias; Oxford University Press: Oxford, UK, 2021.
44. Pöysti, T. Trust on Digital Administration and Platforms. Scand. Stud. Law 2018, 65, 321–363.
45. Crosby, M. An Airbnb or Uber for the Electricity Grid? RMI Outlet. Available online: http://go.nature.com/iDCkUa (accessed

on 2 September 2014).

https://doi.org/10.1038/nenergy.2016.32
https://doi.org/10.1016/j.erss.2018.10.016
https://doi.org/10.1016/j.comnet.2020.107101
https://doi.org/10.1177/01622439211054430
https://doi.org/10.1016/j.enpol.2020.111612
https://doi.org/10.1108/IJESM-05-2020-0022
https://doi.org/10.1111/glob.12355
https://doi.org/10.1109/MITP.2011.72
https://doi.org/10.62760/iteecs.2.4.2023.62
https://doi.org/10.1002/joe.22210
https://doi.org/10.2307/41410412
https://doi.org/10.1016/j.chb.2011.08.019
https://doi.org/10.3390/su141911954
https://doi.org/10.1016/j.ijinfomgt.2022.102534
https://www.ncbi.nlm.nih.gov/pubmed/35663545
https://doi.org/10.1016/j.ijinfomgt.2018.07.004
https://doi.org/10.1287/isre.2015.0573
https://www.independent.co.uk/news/business/business-reporter/digital-flexibility-payments-analogue-ecommerce-b2503911.html
https://www.independent.co.uk/news/business/business-reporter/digital-flexibility-payments-analogue-ecommerce-b2503911.html
https://doi.org/10.1177/0002716206298483
https://docs.house.gov/meetings/SM/SM00/20140115/101613/HHRG-113-SM00-20140115-SD003-U1.pdf
https://doi.org/10.1016/j.futures.2021.102886
https://doi.org/10.1016/j.giq.2018.09.002
http://go.nature.com/iDCkUa


Platforms 2024, 2 83

46. Tushar, W.; Saha, T.K.; Yuen, C.; Smith, D.; Poor, H.V. Peer-to-peer trading in electricity networks: An overview. IEEE Trans. Smart
Grid 2020, 11, 3185–3200. [CrossRef]

47. Kyriakarakos, G.; Papadakis, G. Microgrids for productive uses of energy in the developing world and blockchain: A promising
future. Appl. Sci. 2018, 8, 580. [CrossRef]

48. GOGLA; Lighting Global. Global Off-Grid Solar Market Report: Semi-Annual Sales and Impact Data, January–June 2016; Global
Off-Grid Lighting Association and Lighting Global: Amsterdam, The Netherlands, 2017.

49. Cogan, D.; Collings, S. Crowdpower—Mapping the Market for Energy Access; Global Village Energy Partnership (GVEP International):
London, UK, 2016.

50. Gatautis, R. The rise of the platforms: Business model innovation perspectives. Eng. Econ. 2017, 28, 585–591. [CrossRef]
51. Rigaudeau, C. The Sharing Economy in the Test of Time: Derives and Limits of the Phenomenon. BBA Thesis, Groupe Sup

de Co La Rochelle, 102 Rue des Coureilles, La Rochelle, France, 2016. Available online: https://www.theseus.fi/bitstream/
handle/10024/115198/Final+Thesis+C.R..pdf;jsessionid=6C781E16F37B31356D6BEDAAD03A796F?sequence=1 (accessed on
15 January 2024).

52. Goodwin, T. The Battle is for the Customer Interface. TechCrunch. Available online: https://techcrunch.com/2015/03/03/in-
the-age-of-disintermediation-the-battle-is-all-for-the-customer-interface/ (accessed on 3 March 2015).

53. Venkatesh, V.; Morris, M.G.; Davis, G.B.; Davis, F.D. User acceptance of information technology: Toward a unified view. MIS Q.
2003, 27, 425–478. [CrossRef]

54. Katz, M.L.; Shapiro, C. Network externalities, competition, and compatibility. Am. Econ. Rev. 1985, 75, 424–440.
55. Morvan, L.; Hintermann, F.; Vazirani, M. Five Ways to Win with Digital Platforms; Accenture: Dublin, Ireland, 2016.
56. Page, W.H.; Lopatka, J.E. Network externalities. Encycl. Law Econ. 1999, 760, 952–980.
57. Rohlfs, J. A theory of interdependent demand for a communications service. Bell J. Econ. Manag. Sci. 1974, 5, 16–37. [CrossRef]
58. Javed, H.; Irfan, M.; Shehzad, M.; Abdul Muqeet, H.; Akhter, J.; Dagar, V.; Guerrero, J.M. Recent trends, challenges, and future

aspects of p2p energy trading platforms in electrical-based networks considering blockchain technology: A roadmap toward
environmental sustainability. Front. Energy Res. 2022, 10, 134. [CrossRef]

59. Canessane, R.A.; Srinivasan, N.; Beuria, A.; Singh, A.; Kumar, B.M. Decentralised applications using ethereum blockchain. In
Proceedings of the 2019 Fifth International Conference on Science Technology Engineering and Mathematics (ICONSTEM),
Chennai, India, 14–15 March 2019; Volume 1, pp. 75–79.

60. Kang, J.; Yu, R.; Huang, X.; Wu, M.; Maharjan, S.; Xie, S.; Zhang, Y. Blockchain for secure and efficient data sharing in vehicular
edge computing and networks. IEEE Internet Things J. 2018, 6, 4660–4670. [CrossRef]

61. Liu, P.; Jiang, W.; Wang, X.; Li, H.; Sun, H. Research and application of artificial intelligence service platform for the power field.
Glob. Energy Interconnect. 2020, 3, 175–185. [CrossRef]

62. Qastharin, A.R. Business model canvas for social enterprise. J. Bus. Econ. 2016, 7, 627–637.

Disclaimer/Publisher’s Note: The statements, opinions and data contained in all publications are solely those of the individual
author(s) and contributor(s) and not of MDPI and/or the editor(s). MDPI and/or the editor(s) disclaim responsibility for any injury to
people or property resulting from any ideas, methods, instructions or products referred to in the content.

https://doi.org/10.1109/TSG.2020.2969657
https://doi.org/10.3390/app8040580
https://doi.org/10.5755/j01.ee.28.5.19579
https://www.theseus.fi/bitstream/handle/10024/115198/Final+Thesis+C.R..pdf;jsessionid=6C781E16F37B31356D6BEDAAD03A796F?sequence=1
https://www.theseus.fi/bitstream/handle/10024/115198/Final+Thesis+C.R..pdf;jsessionid=6C781E16F37B31356D6BEDAAD03A796F?sequence=1
https://techcrunch.com/2015/03/03/in-the-age-of-disintermediation-the-battle-is-all-for-the-customer-interface/
https://techcrunch.com/2015/03/03/in-the-age-of-disintermediation-the-battle-is-all-for-the-customer-interface/
https://doi.org/10.2307/30036540
https://doi.org/10.2307/3003090
https://doi.org/10.3389/fenrg.2022.810395
https://doi.org/10.1109/JIOT.2018.2875542
https://doi.org/10.1016/j.gloei.2020.05.009

	Introduction 
	Literature Review 
	Factors Driving Platformization 
	How Platforms Are Shaping the Energy Transition: Production, Distribution,and Consumption 
	Energy Platform Business and Conceptual Models 
	Conclusions 
	References

