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Abstract: There has been growing interest among business managers and academics in corporate
environmental responsibility (CER), which represents a company’s focus on its long-term sustainability
and society. Past research, however, has reported inconsistent and mixed results with regard to the
link between CER and firm performance. This study, therefore, proposes and validates a moderated
mediation model of strategic similarity and organizational slack to better explain the relationship
between CER and firm performance. Data were obtained from 260 listed firms in China from 2015
to 2017, resulting in 780 firm-year observations. Multivariate data analysis indicates that strategic
similarity mediates the relationship between CER and firm performance. Furthermore, organizational
slack moderates the relationship between CER and strategic similarity and the indirect effect of CER on
firm performance through strategic similarity. The findings of this study provide insights for business
managers attempting to understand and enhance the quality of their decision making regarding
CER. Importantly, business managers should engage in CER activity and pursue strategic similarity
to deal with pressure from stakeholders while following the competitive speed of competitors in
the marketplace.

Keywords: corporate environmental responsibility; sustainability; strategic similarity; organizational
slack; firm performance; China

1. Introduction

The issue of corporate environmental responsibility (CER) has been widely discussed in recent
years. Many academic researchers and business managers have begun to acknowledge and focus on the
importance of CER activity [1]. Pressure from stakeholders (e.g., governments, suppliers, consumers,
and local communities) has gradually driven business firms into environmentally responsible actions.
However, business firms still hold skeptical attitudes about the effects of CER on firm profits [2]. As a
result, they reluctantly engage in CER activity and cautiously comply with government regulations [1].

The clarification of the link between CER and firm performance is critical for business practice,
academia, and government agencies [3]. This approach will evidently persuade business firms to
actively take actions if they understand the link between CER and firm performance. However, research
conclusions on this relationship have been inconsistent [4,5]. On the one hand, a viewpoint states that
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environmentally responsible firms will be at a competitive disadvantage compared with those with
less environmental responsibility due to added expenses incurred by CER activities [6,7]. On the other
hand, environmentally responsible behavior increases firms’ reputations and makes firms become an
attractive investment. Such firms can achieve support from stakeholders [3], reduce operational risk,
and obtain long-term growth [8].

Considering the contradictory views, further studies must provide comprehensive insight into
the link between CER and firm performance [1]. A possible reason for the inconsistent results in prior
literature may be that most of studies do not consider the mediator and moderator in the relationship.
In fact, many factors, such as strategic similarity and organizational slack, may play important roles in
the link between CER and firm performance.

According to legitimacy theory, firms often seek to obtain legitimacy and resources in their
external environment [9]. To establish organizational legitimacy, firms should take actions congruent
with the norms of acceptable behavior in large social system of which they are a part [10]. Business
managers should actively take actions in response to environmentally responsible issues because CER
becomes an increasing public concern in society, and stakeholders pay attention and entail pressure
on firms [11]. The adoption of strategic similarity is an effective way to deal with pressure from CER.
Firms can secure their legitimacy, resources, and strategic position in the marketplace by adopting
similar strategies applied by competitors in the same industry [12]. Therefore, strategic similarity may
play a role in the relationship between CER and firm performance.

CER often requires firms to invest substantial resources and efforts [6]. If firms lack sufficient
resources, they will then not be able to take actions in response to environmental pressures. Moreover,
firms will not be able to follow the competitive speed of rival competitors in the same industry.
Hence, firms may not obtain support from stakeholders and lose their competitive advantage in the
marketplace [7]. According to the resource-based view, organizational slack is a potential resource
that enables firms to effectively respond to internal and external changes [13,14]. Business managers
can use organizational slack to engage in CER activity while exactly following competitors’ actions in
the markets. Thus, the role of organizational slack cannot be ignored in determining environmentally
responsible issues [1].

The present study makes an important contribution to the literature by designing and validating
a moderated mediation model of strategic similarity and organizational slack explaining the link
between CER and firm performance. Specifically, this work aims to further clarify the mixed results of
previous literature regarding the relationship between CER and firm performance. Given the severe
environmental problems including air pollution and climate change in developing and emerging
markets [15–17], this study focuses on China, which has the largest and fastest growing market among
developing countries. Importantly, China has become the second largest economy in the world.
According to the World Bank [18], the gross domestic product (GDP) in China was USD 12.238 trillion,
and the gross national income (GNI) per capita was USD 8696 in 2017. Nevertheless, the carbon dioxide
emissions in China increased to 7.544 metric tons per capita. There is growing awareness that business
enterprises are the major pollution makers and energy consumers in the country [19]. Promoting CER
has become a key focus of public society and stakeholders because environmental issues have been a
major public concern in China in recent years [1]. In this regard, business firms are expected to play an
important role in improving environmental quality by planning and executing management practices
that minimize waste, hazard, and pollution [2]. Hence, this study’s findings provide practical reference
for business firms in formulating policies to solve environmental problems in China.

The rest of the paper is structured as follows. Section 2 shows a review of previous relevant
studies and the developed hypotheses. Section 3 presents a discussion of the methodology. Section 4
describes the empirical results. Section 5 discusses the findings of this study. The final section provides
the conclusions and suggestions for future research.
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2. Theoretical Background and Hypotheses

2.1. Corporate Environmental Responsibility and Firm Performance

CER has been an important topic in the last decades because of global environmental degradation
and climate change [20]. CER refers to the commitment and action of firms to reduce the impact of
production and organizational processes on environment and society [2]. CER also indicates a firm’s
effort to protect and improve environmental quality [11].

The effect of CER on firm performance has been a debate among scholars. CER is claimed to be
negatively related to firm performance. CER is recognized as a reflection of the ineffective use of a
firm’s resources due to the insufficiency of managers’ expertise [21]. In contrast to firms with less
CER, those with high CER are associated with additional costs, thereby placing them at an economic
disadvantage [22] and limiting their strategic alternatives [23]. In general, CER may not benefit a
firm and its stakeholders. CER activities increase the cost of firms due to shift of focus from the
maximization of stockholders’ value to the interests of a wide set of shareholders [24].

However, CER is also claimed to have a positive effect on firm performance. CER can contribute to
the strengthening of favorable company image in the eyes of stakeholders [25], thereby enabling the firm
to obtain critical resources from these stakeholders [26]. CER enhances product competitiveness [27],
provides great reputation insurance against economic downturn or specific negative events [28], and
becomes an important driver of a company’s attractiveness to prospective employees [29].

In a meta-analysis reviewing 52 studies of CER over a 35-year period, Albertini [30] confirmed a
positive effect of environmental performance and firm financial performance. Albertini [30] argued
that firms engage in CER for two main reasons: cost advantage and differentiation advantage. Firms
focused on environmental production process may enjoy a cost advantage because improvement
in production will reduce pollution, save energy, and enhance production efficiency. Furthermore,
firms may also enjoy differentiation advantage due to the focus on developing product characteristics
and attributes that are environmentally friendly to customers. Additionally, according to signaling
theory, firms may use CER as a signal to convey a positive image to public society. CER helps firms
to build favorable reputations in the eyes of different stakeholders. As a result, CER helps firms to
obtain legitimacy and resources from stakeholders and gain support from government and community.
For example, customers may prefer products and services from environmentally responsible firms;
community residents are more likely to support and welcome socially responsible firms to operate in
their areas; government agencies also provide more support for firms who act to bring benefits for the
whole society; etc. In addition, engaging in CER also helps firms to improve their production process,
build new skills, and develop green capability that can satisfy customers’ needs. Thus, the following
hypothesis is developed.

Hypothesis 1. CER will be positively related to firm performance.

2.2. Strategic Similarity and Its Mediating Role

A mediator refers to a factor that is affected by the independent variable and influences the
dependent variable. That is, the independent variable affects the mediator, which in turn influences the
dependent variable. In this study, we argue that CER will have an impact on strategic similarity, which
in turn leads to firm performance. In other words, strategic similarity mediates the relationship between
CER and firm performance. In the following section, strategic similarity is defined and the hypothesis
of the mediating role of strategic similarity between CER and firm performance is developed.

Strategic similarity refers to the strategic position of a firm relative to those of its competitors in the
marketplace [12,31,32]. The main driving forces in a competitive and institutional environment enable
organizations to adopt a strategy similar to that applied by their competitors in the environment [33].
Strategic similarity refers to a firm-level construct, which represents the extent to which a firm’s
strategic choice resembles the strategic positions of other competitors in the market place at a specific
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point in time [12,34]. In other words, strategic similarity reflects a firm’s level of consistency with other
competitors in the same industry at equivalent points in time [35].

Research on resource dependence and institutional theory contends that strategic similarity helps
firms obtain legitimacy and secure critical resources controlled by stakeholders [36,37]. This viewpoint
suggests that an organization is regarded as an open system that interacts with many stakeholders
in social networks [38]. A firm’s success relies on its relationships with different stakeholders in the
internal organization and the external society (e.g., government agencies, shareholders, suppliers,
consumers, and employees) [10]. Operating in such a social network environment, a firm’s strategy is
legitimated if it is acceptable to its stakeholders; such strategy is also cognitively legitimated if it is
implicitly and/or explicitly consistent with the industry consensus [12,39]. Furthermore, firms in an
environment with high levels of complexity are often uncertain about their future and are likely to adapt
mimetic behavior to reduce future failure rate. This imitating behavior leads firms to conform to leading
firms in the same industry [40,41]. Consequently, a similar group of firms forms an organizational
network that develops its own structure, norms, values, beliefs, and culture [42,43]. This network
spontaneously establishes a range of acceptable legitimacy [41–44]. If firms reject this conventional
wisdom embedded into the industry and organizational network or if they act outside of the range
of acceptability of the industry, then the firms’ legitimacy and reliability are challenged [36,41,45,46].
Therefore, firms may adopt a strategy similar to that applied by other firms in the same industry to
obtain legitimacy and resources controlled by stakeholders in an organizational network and external
environment. In other words, strategic similarity helps firms gain legitimacy and acceptance of
stakeholders and secures critical resources controlled by these stakeholders [37,47].

CER represents a company’s focus on its long-term sustainability and that of the whole society [48].
Companies with high environmental consciousness are willing to invest in CER activity, thus
emphasizing long-term sustainable development instead of short-term profit [15]. In other words,
firms with high levels of CER are likely to stand on the stakeholders’ position to view the effect of CER
on firms and the entire society. Therefore, these companies not only consider stockholders’ interests
when determining the level of CER investment but also the other stakeholders’ benefits, such as their
customers, suppliers, governments, and community. Jensen [49] stated that firms may not focus on
stock price but are willing to sacrifice short-term interest to invest in CER activity and gain long-term
benefits in the future.

Pressure from competitors and customer demands cause firms to produce environmentally
friendly products. In today’s turbulent environment, environmentally responsible strategies can
effectively build the reputation of firms and obtain support from stakeholders due to constantly
changing customer preferences and market trends and the fierce competition among companies [7].
The increasing pressure from stakeholders forces firms to engage in CER activity to gain legitimacy
and secure resources controlled by their stakeholders. Firms should act consistently with this industry
consensus because CER gradually becomes a widely-accepted norm, value, and belief of stakeholders
in the marketplace [50]. In other words, firms should adopt a similar strategy to exactly follow
their competitors when responding to environmental pressure. Such a strategy helps firms fulfill the
expectations of stakeholders (e.g., customers, governments, suppliers, and community) and thus secure
legitimacy while keeping firms close to their competitors [44,47]. Therefore, in an industry with strong
environmental pressure, CER forces firms to adopt strategic similarity to act within industry consensus.
The strategic similarity not only helps firms to gain legitimacy and resources of stakeholders but also
protects and maintains the firms’ positions relative to their competitors in the marketplace. Strategic
similarity is an effective method for firms to deal with environmental pressure, enhance their capability
to compete with competitors, and lead to improved performance. Thus, the following hypothesis
is developed.

Hypothesis 2. Strategic similarity mediates the relationship between CER and firm performance.
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2.3. Organizational Slack and Its Moderating Role

A moderator is known as another independent variable that may have a significant contributory
effect on the original relationship between independent and dependent variables. In other words,
the effect of the independent variable on the dependent variable will vary with different levels of
the moderator. In this study, it is argued that organizational slack will moderate the relationship
between CER and strategic similarity and the indirect effect of CER on firm performance through
strategic similarity. It is believed that the effect of CER on strategic similarity may differ for firms with
high strategic similarity and those with low strategic similarity. The following section will discuss
organizational slack and its moderating role on the link between CER and strategic similarity.

Organizational slack has been extensively discussed in organizational theory and strategic
management literature. Although a consistently used definition has not been reached, a commonly
accepted one is that organizational slack encompasses available, recoverable, and potential slack [51].
Organizational slack, which comprises these three components, is commonly viewed as excess resources
that play the role of “buffer” between organizations and external contingencies [52]. Business managers
can deploy organizational slack to respond to unexpected demand [53] and successfully adapt to
pressures from internal and external forces [54]. Such a “buffer” function provides the necessary
flexibility for firms in response to environmental changes [55]. Surplus resources, such as financial,
human, and social capital, can enhance a firm’s willingness to invest and implement CER activity [1].

CER requires the investment and commitment of firm resources in terms of time, money, effort, and
managerial attention [7]. Campbell [56] argued that firms tend to act in environmentally responsible
ways if an effective managerial system exists and if they gain sufficient support from stakeholders.
Russo and Fouts [57] suggested that CER investment reflects a firm’s strategic commitment to its
long-term growth and development. A firm’s resources and capability affect its willingness to engage
in CER activities. Branco and Rodrigues [58] also argued that resources are important source of a firm’s
strategic CER to establish competitive advantage. Firms with excess resources are willing to invest in
CER and use it to obtain competitive advantage in the market.

A firm’s competitive advantage in a highly unstable, unpredictable, and complex market cannot
be effectively protected because its products and services are rapidly imitated [59]. Thus, firms have
to constantly create new value to build competitive advantages by operating in a highly uncertain
and severely competitive environment [60]. Some firms may conform to other leading firms to catch
up with their rivals. This similarity strategy reflects the imitating behavior that helps firms follow
exactly the fast pace of competitors in an uncertain environment [61]. However, strategic similarity
often requires abundance of resources because high costs occur when imitating the strategic behavior
of leading firms. Followers often need additional resources to support and stabilize their relative
positions in the marketplace to occupy the same strategic niche and obtain advantages similar to those
of leading firms [62]. By contrast, if firms have insufficient resources, then they cannot follow the
fast pace of their competitors and may lose their competitive advantages. For example, Samsung
spent a huge amount of money to follow and exceed Sony in the late 90s. Furthermore, East Asian
technology companies from Korea, Taiwan, and Singapore invested tremendous resources to catch up
and shorten their distances with other more technologically advanced leading rivals from Japan and
Western countries [63,64]. Therefore, excess resources help firms successfully adopt strategic similarity
to follow and exceed competitors in a highly complex environment.

In today’s highly complex and unpredictable market, pressure from competitors and stakeholders
are impelling firms to design and promote environmentally friendly products. To respond to pressure
from competitors and stakeholders, firms can use slack resources as strategic resources to support their
CER activities and perform strategic similarity. In this case, firms with high levels of slack resources
will have sufficient capability to engage in CER activities and can catch up with their rivals. By contrast,
firms with minimal or no resources cannot devote to CER activities to satisfy stakeholders’ demands
and may not be able follow the fast pace of competitors. Therefore, organizational slack is critical
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in enhancing a firm’s engagement in CER activities and perform strategic similarity to respond to
competitors. The following hypothesis is proposed.

Hypothesis 3. Organizational slack moderates the relationship between CER and strategic similarity such that
the relationship is strong when the organizational slack is high.

This study proposes a comprehensive model (Figure 1), in which strategic similarity mediates
the effect of CER on firm performance, and organizational slack moderates the association between
CER and strategic similarity. Thus, predicting that the indirect effect of CER on firm performance via
strategic similarity will be strong when organizational slack is high is logical. Accordingly, the following
hypothesis is developed.

Hypothesis 4. Organizational slack moderates the indirect effect of CER on firm performance through strategic
similarity such that the indirect effect is strong when the organizational slack is high.
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3. Method

3.1. Sample and Data Collection

This study used a sample of Chinese companies listed from Rankins CSR Ratings (RKS-Ratings)
and Chinese Stock Market & Accounting Research (CSMAR) databases. The RKS-Ratings database
contains the information and assessment score of social and environmental responsibilities of each
listed Chinese firm. The CSMAR database provides the financial information for these listed Chinese
firms. RKS-Ratings and CSMAR are often used by Chinese researchers due to their reliability and
capability to provide valuable data. RKS-Ratings is a leading database that provides socially and
environmentally responsible data of each listed company in China. It is one of the largest databases
that can provide complete data for research in the field of corporate social responsibility. CSMAR,
on the other hand, is also a leading database that offers data on the China stock markets. Data from
CSMAR are suggested as complete, reliable, and valuable. Therefore, data of each company were
collected from the RKS-Ratings and CSMAR databases from 2015 to 2017. Records with missing values
were removed, and 780 firm-year observations were the final sample derived.

3.2. Measures

3.2.1. CER

Prior studies often collected CER data from Kinder, Lydenberg, Domini Research and Analytics;
Toxic Release Inventory; or the Council on Economic Priorities databases. However, none of these
databases include firms from China. Only RKS-Ratings comprises complete indices that evaluate the
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CER of listed Chinese firms. Therefore, the CER indices in RKS-Ratings were adopted as a proxy for
CER in the present study.

3.2.2. Strategic Similarity

Based on a genetic strategy proposed by Porter [31,32], this study used value added per employee
to measure low cost strategy [65]. A ratio of advertising expenses to revenues was used to measure
marketing differentiation strategy [62]. A ratio of R&D expenses to revenues was also used to measure
technology differentiation strategy (see also [66]). The following equation was used according to
Deephouse [12] and Finkelstein and Hambrick [67] to measure strategic similarity:

Strategic similarity =
∑

abs[
pit − µit

σit
], (1)

where pit is the value of strategic dimension i of firm p in the year t; µit is the average value of strategic
dimension i of the industry in the year t; σit is the standard deviation of strategic dimension i of the
industry in the year t; I = 1, 2, 3 (1: low cost strategy, 2: marketing differentiation strategy, and 3:
technology differentiation strategy); abs is the absolute notation; and Σ is the summation notation.
The scores were multiplied by minus 1 to transform the meaning to strategic similarity [67]. The scores
of strategic similarities include all numbers greater than or equal to zero. A score of zero indicates that
firms have the same strategy, and a score greater than zero indicates the level of differences among
firms’ strategies [12,67].

3.2.3. Organizational Slack

Following the methods of Bourgeois and Singh [51] and Voss et al. [68], this study measured three
types of organizational slack. Available slack was calculated by the ratio of current assets to current
liabilities. In addition, recoverable slack was measured by the ratio of sales and general administrative
expenses. Finally, potential slack was calculated by the ratio of equity to debt. We used an average
score of the standardized scores of these three types of organizational slack as a composite index of
organizational slack [69].

3.2.4. Firm Performance

Following Spanos et al. [66], this study used return on asset (ROA), return on equity (ROE), and
return on sales (ROS) to assess firm performance. A composite index of the average standardized scores
of these three variables was used to measure firm performance. Cronbach’s α of this measure was 0.86.

3.2.5. Control Variables

Due to potential effects on firm performance, some variables were controlled in this study.
According to Boeker [70] and Russo and Fouts [57], firm size, firm age, and prior firm performance
were used as major control variables in this study.

3.3. Analysis Method

A multiple regression model was used to test the proposed hypotheses in this study. We followed
the regression methods proposed by Preacher, Rucker, and Hayes [71] and used PROCESS v3.1
developed by Hayes [72] to test our hypotheses. In order for mediating effect establishment,
the independent variable must be significantly related to the dependent variable in the first model
and the mediation variable in the second model, respectively. The mediation variable must be
significantly related to the dependent variable in the third model, and if the independent variable
becomes statistically insignificant or its effect reduces compared to that of the first model, a mediation
is supported. Furthermore, to test the moderation effect, bootstrapping at 95% with 1000 re-samples
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was conducted. The following equations were used to test the mediating effect of strategic similarity in
this study.

Model 1: Firm per f ormance = β0 + β1Firm size + β2Firm age + β3Prior per f ormance + β4CER + ε1 (1)

Model 2: Strategic similarity = β0 + β1Firm size + β2Firm age + β3Prior per f ormance + β4CER + ε2 (2)

Model 3: Firm per f ormance = β0 + β1Firm size + β2Firm age + β3Prior per f ormance +

β4Strategic similarity + β5CER + ε3 (3)

Furthermore, in order for the moderating effect of organizational slack to be established,
the interaction term between CER and organizational slack must be statistically significant in the fourth
model. The following regression equation is used.

Model 4: Strategic similarity = β0 + β1Firm size + β2Firm age + β3Prior per f ormance + β4CER +

β5Organizational slack + β6CER ∗Organizational slack + ε4 (4)

Several studies have suggested that the relationship between CER and firm performance may
be biased due to endogeneity [71]. To avoid this problem, we selected variables in different time
periods and used a time-lag of one year between independent, mediator, and dependent variables.
The independent variable was collected in a first period (2015), the mediator was selected in a second
period (2016), and the dependent variable was gathered in a third period (2017).

4. Results

4.1. Descriptive Statistics

Descriptive statistics including means, standard deviations (SD), and Pearson correlations (r)
are shown in Table 1. Results show that CER was positively related to strategic similarity (r = 0.12,
p < 0.01) and firm performance (r = 0.11, p < 0.01). Strategic similarity was positively related to firm
performance (r = 0.49, p < 0.01). Organizational slack was positively related to strategic similarity
(r = 0.22, p < 0.01) and firm performance (r = 0.24, p < 0.01) but not to CER (r = −0.02, p > 0.05)

Table 1. Descriptive statistics and correlations.

Variables Mean SD 1 2 3 4 5 6 7

1. Firm size 0.95 0.73 1
2. Firm age 30.16 13.42 −0.55 ** 1
3. Prior performance 10.83 20.57 0.19 **

−0.22 ** 1
4. CER 39.05 14.44 0.14 **

−0.39 ** 0.06 1
5. Strategic similarity 13.94 7.05 0.28 **

−0.34 ** 0.10 ** 0.12 ** 1
6. Organizational slack 15.12 12.97 0.07 −0.06 0.07 −0.02 0.22 ** 1
7. Firm performance 6.56 11.60 0.30 **

−0.340 ** 0.50 ** 0.11 ** 0.49 ** 0.24 ** 1

Note: n = 780, ** p < 0.01, CER = Corporate environmental responsibility.

4.2. Hypothesis Testing

Results of multiple regression analysis are presented in Table 2. Model 2 was used to test the
relationship between CER and firm performance. CER was not significantly related to firm performance
(β = 0.01, p > 0.05). Thus, Hypothesis 1 was not supported.

Model 4 showed that CER was significantly and positively related to strategic similarity (β = 0.03,
p < 0.05). Model 3 also indicated that strategic similarity was significantly and positively related to
firm performance (β = 0.56, p < 0.001). To confirm the indirect effect of CER on firm performance via
strategic similarity, we performed a bootstrapping at a 95% confidence interval [0.026, 0.148] with
1000 re-samples. The indirect effect was considered statistically significant because the bias-corrected
confidence interval did not include zero, thereby supporting Hypothesis 2.
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Model 4 showed that the interaction between CER and organizational slack was significantly and
positively related to strategic similarity (β = 0.03, p < 0.001). Using the guidelines from Aiken and
West [73], we computed slopes one standard deviation above and below the mean of the organizational
slack to plot the interaction. As illustrated in Figure 2, the interaction pattern was found to be consistent
with our hypothesis. Specifically, CER exhibited a stronger positive relationship to strategic similarity
when the organizational slack was high (β = 0.08, p < 0.001) than when the organizational slack was
low (β = 0.04, p < 0.01). Hence, Hypothesis 3 was supported.

Table 2. Regression results.

Variables Model 1
(Performance)

Model 2
(Performance)

Model 3
(Performance)

Model 4
(Strategic Similarity)

Constant 10.72 11.25 0.30 2.54
Control variables

Firm size 0.16 *** 0.16 *** 0.15 *** 0.15 ***

Firm age −0.25 ***
−0.26 ***

−0.23 ***
−0.22 ***

Prior performance 0.32 *** 0.32 *** 0.31 *** 0.31 ***

Independent variable
CER 0.01 0.01 0.03 *

Mediator
Strategic similarity 0.56 ***

Moderator
Organizational slack −0.07 ***

Interaction
CER × organizational slack 0.03 ***

F 40.697 *** 40.515 *** 354.155 *** 72.707 ***

∆F 0.182 313.640 *** 32.010 ***

R2 0.136 0.136 0.901 0.219
∆R2 0.132 0.132 0.769 0.083

Note: n = 780, * p < 0.05, *** p < 0.001, CER = Corporate environmental responsibility.
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 Figure 2. Moderating effect of organizational slack.

We used bootstrapping procedures proposed by Preacher et al. [71] to test the moderated mediation
hypothesis. Table 3 shows the indirect effect of CER on firm performance through strategic similarity,
which was significantly and positively different from zero and varied between low [0.021, 0.135] and
high organizational slack [0.005, 0.176]. The indirect effect was considered to be statistically significant
because the bias-corrected confidence interval did not include zero. Thus, Hypothesis 4 was supported.
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Table 3. Moderated mediation results.

Moderator Indirect Effect BootSE BootLLCI BootULCI

Low organizational slack 0.072 0.028 0.021 0.135
High organizational slack 0.127 0.045 0.005 0.176

Notes: Bootstrap sample size = 5000. Low = 1 s.d below the mean, High = 1 s.d above the mean. Biased-corrected
CI is reported. LL = Low limit; UL = Upper limit; CI = Confidence interval.

5. Discussion and Implications

To clarify the mixed results about the impact of CER on firm performance in the prior literature,
this study proposes a moderated mediation model of strategic similarity and organizational slack in
the link between CER and firm performance. The findings make valuable contributions to academic
research and practical managers.

5.1. Theoretical Implications

First, prior studies indicated the positive or negative direct effects of CER on firm performance [3,6–8].
The present results show that CER does not directly influence firm performance. As such, the relationship
between CER and firm performance is more complicated than the results of many prior studies indicated.
Moreover, our findings indicate the possibility of a missing mediator and/or moderator in the link between
CER and firm performance. Thus, an integrated model of mediation and moderation is necessary to
elucidate the effect of CER on firm performance.

Second, several theories have been used to explain the effect of CER on firm performance,
but an inconsistent result has been reported, implying the complex link between CER and firm
performance [4,5]. The inconsistent and mixed findings on this relationship signify a critical gap
in previous literature. This study provides a comprehensive finding on the effect of CER on firm
performance by proposing a moderated meditation model of strategic similarity and organizational
slack into the link between CER and firm performance. This study also provides evidence to clarify the
inconsistent and complex relationship between CER and firm performance in the prior literature.

Third, we found that CER indirectly affects firm performance through strategic similarity.
Interestingly, this finding partly contradicts the result obtained by Albertini [30] that environmental
management practices lead to differentiation advantage. The possible explanation is that many Chinese
firms have been already engaged in environmental initiatives to respond to the pressure from their
customers, investors, and competitors. This trend urges other firms to adopt strategic similarity to
fulfill stakeholders’ expectations while following exactly the fast pace of competitors in the marketplace.
Thus, strategic similarity can help firms deal with CER issues to obtain legitimacy while catching
up with competitors to secure their positions in a highly complex environment. Strategic similarity
effectively works in China’s business environment because environmental issues are a major public
concern and customers often demand products with high quality and reasonable price. In such a
business environment, strategic similarity not only helps firms respond to environmentally responsible
pressures but also enhances their capability to follow leading companies in the market and creates
value for customers.

Finally, Li et al. [1] found that organizational slack weakens the association between CER and
firm performance. However, our finding differs from the result of Li et al. [1], who reported that
organizational slack strengthens the link between CER and strategic similarity and the indirect impact
of CER on firm performance via strategic similarity. In the present study, organizational slack plays
a “buffer” function for firms to respond to environmental changes [52]; that is, organizational slack
provides additional resources for firms to support CER activities while increasing firms’ capabilities to
follow competitors in the marketplace. As a result, organizational slack helps firms pursue a high level
of CER and strategic similarity and improve their financial performance [74].
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5.2. Practical Implications

The findings of this study also provide valuable implications for practical managers. The effect
of CER on firm performance is more complex than a simple direct relationship. CER enhances the
firm performance through strategic similarity, and this indirect effect is strong when the organizational
slack is high. Therefore, business managers should understand this complex relationship to enhance
the quality of their decision making. Moreover, business managers should engage in CER activity and
pursue strategic similarity to deal with pressure from stakeholders while following the competitive
speed of competitors in the marketplace. In a highly complex environment with strong CER pressure
from stakeholders, strategic similarity helps firms obtain legitimacy while securing firms’ positions in
the market and increasing firm performance. Furthermore, organizational slack is not productive on its
own and it cannot be a competitive advantage source if ineffectively utilized by businesses to perform
their activities [74]. Business managers can use excess resources to support CER activity and invest
these resources to their strategic similarity. In this case, organizational slack will strengthen firms’
capabilities to conduct environmental activities while enabling them to flow and compete with their
competitors. Investment of organizational slack to CER activity and strategic similarity will finally
lead to superior firm performance.

6. Conclusions and Future Research

This study is among the first of its kind that empirically confirms the mediating role of strategic
similarity and the moderating role of organizational slack in explaining the association between CER
and firm performance. The moderated mediation model validated in the present study can serve as a
framework for future research. The findings of this study also enrich the literature associated with CER
and sustainability in developing and emerging markets. Practically, such findings provide insights for
business managers and leaders attempting to develop and implement CER practices, which contribute
to corporate long-term sustainability and environmental quality.

The present study, however, has several limitations. First, this study only uses the three-year
data of listed companies in China. As such, the effect of CER on firm performance over a long-term
period cannot be reflected. Future research should use long-time panel data to further examine the link
between CER and firm performance. Second, pressure from stakeholders and competitors for legitimacy
and competitive advantage is strong in China’s business environment because environmental and
social issues are particularly salient in the country. Thus, testing the effect of CER on firm performance
in such a context is appropriate in our study. However, future research should generalize our findings
in different countries and cultural contexts. Finally, given that industry specific variables may affect the
relationship between CER and firm performance, it would be desirable for future research to conduct a
cross-industry analysis.

Author Contributions: Conceptualization, V.T.D., X.B., and N.N.; methodology, V.T.D. and X.B.; formal analysis,
V.T.D., X.B., and J.W.; investigation, V.T.D. and X.B.; writing—original draft preparation, V.T.D., N.N., X.B., and
J.W.; writing—review and editing, V.T.D. and N.N.; project administration, V.T.D. and X.B.

Funding: This research is supported by Key Research Projects of the National Social Science Foundation of China
(Grant No. 16AGL010).

Conflicts of Interest: The authors declare no conflict of interest.

References

1. Li, D.; Cao, C.; Zhang, L.; Chen, X.; Ren, S.; Zhao, Y. Effects of corporate environmental responsibility on
financial performance: The moderating role of government regulation and organizational slack. J. Clean. Prod.
2017, 166, 1323–1334. [CrossRef]

2. Wong, C.W.; Miao, X.; Cui, S.; Tang, Y. Impact of corporate environmental responsibility on operating income:
Moderating role of regional disparities in China. J. Bus. Ethics 2018, 149, 363–382. [CrossRef]

http://dx.doi.org/10.1016/j.jclepro.2017.08.129
http://dx.doi.org/10.1007/s10551-016-3092-z


Sustainability 2019, 11, 3395 12 of 14

3. Babiack, K.; Trendafilova, S. CSR and environmental responsibility: Motives and pressures to adopt green
management practices. Corp. Soc. Responsib. Environ. Manag. 2011, 18, 11–24. [CrossRef]

4. Clarkson, P.M.; Li, Y.; Richardson, G.D.; Vasvari, F.P. Does it really pay to be green? Determinants and
consequences of proactive environmental strategies. J. Account. Public Policy 2011, 30, 122–144. [CrossRef]

5. Meng, X.H.; Zeng, S.X.; Shi, J.J.; Qi, G.Y.; Zhang, Z.B. The relationship between corporate environmental
performance and environmental disclosure: An empirical study in China. J. Environ. Manag. 2014, 145,
357–367. [CrossRef] [PubMed]

6. Li, W.; Zhang, R. Corporate social responsibility, ownership structure, and political interference: Evidence
from China. J. Bus. Ethics 2010, 96, 631–645. [CrossRef]

7. McWilliams, A.; Siegel, D. Corporate social responsibility: A theory of the firm perspective. Acad. Manag. Rev.
2001, 26, 117–128. [CrossRef]

8. Gregory, A.; Tharyan, R.; Whittaker, J. Corporate social responsibility and firm value: Disaggregating the
effects on cash flow, risk and growth. J. Bus. Ethics 2014, 124, 633–657. [CrossRef]

9. Dowling, J.; Pfeffer, J. Organizational legitimacy: Social values and organization behavior. Pac. Sociol. Rev.
1975, 18, 122–136. [CrossRef]

10. Bitektine, A.; Haack, P. The “Macro” and the “Micro” of legitimacy: Towards a multi-level theory of the
legitimacy process. Acad. Manag. Rev. 2015, 40, 49–75. [CrossRef]

11. Karassin, O.; Bar-Haim, A. Multilevel corporate environmental responsibility. J. Environ. Manag. 2016, 183,
110–120. [CrossRef] [PubMed]

12. Deephouse, D.L. To be different, or to be the same? It’s a question (and theory) of strategic balance.
Strateg. Manag. J. 1999, 20, 147–166. [CrossRef]

13. Barney, J.B. Firm resources and sustained competitive advantage. J. Manag. 1991, 17, 99–120. [CrossRef]
14. George, G. Slack resources and the performance of privately held firms. Acad. Manag. J. 2005, 48, 661–676.

[CrossRef]
15. Jiang, Y.; Xue, X.; Xue, W. Proactive Corporate Environmental Responsibility and Financial Performance:

Evidence from Chinese Energy Enterprises. Sustainability 2018, 10, 964. [CrossRef]
16. Pham, T.H.; Nguyen, T.N.; Phan, T.T.H.; Nguyen, N.T. Evaluating the purchase behaviour of organic food by

young consumers in an emerging market economy. J. Strateg. Mark. 2018. [CrossRef]
17. Nguyen, T.N.; Nguyen, H.V.; Lobo, A.; Dao, T.S. Encouraging Vietnamese Household Recycling Behavior:

Insights and Implications. Sustainability 2017, 9, 179. [CrossRef]
18. World Bank. Available online: https://data.worldbank.org/country/china (accessed on 2 April 2019).
19. Chen, J.; Zhang, F.; Liu, L.; Zhu, L. Does environmental responsibility matter in cross-sector partnership

formation? A legitimacy perspective. J. Environ. Manag. 2019, 231, 612–621. [CrossRef]
20. Graafland, J.; Noorderhaven, N. National culture and environmental responsibility research revisited.

Int. Bus. Rev. 2018, 27, 958–968. [CrossRef]
21. Friedman, M. The social responsibility of business is to increase profits. N. Y. Times Mag. 1970, 13, 32–33.
22. Crisostomo, V.L.; Freire, F.D.S.; Vasconcellos, F.C. Corporate social responsibility, firm value and financial

performance in Brazil. Soc. Responsib. J. 2011, 7, 295–309. [CrossRef]
23. McGuire, J.B.; Sundgren, A.; Schneeweis, T. Corporate social responsibility and firm financial performance.

Acad. Manag. J. 1988, 31, 854–872.
24. Orlitzky, M.; Louche, C.; Gond, J.-P.; Chapple, W. Unpacking the drivers of corporate social performance:

A multilevel, multistakeholder, and multimethod analysis. J. Bus. Ethics 2017, 144, 21–40. [CrossRef]
25. Cho, C.H.; Patten, D.M. The role of environmental disclosures as tools of legitimacy: A research note.

Account. Organ. Soc. 2007, 32, 639–647. [CrossRef]
26. Flammer, C. Does corporate social responsibility lead to superior financial performance? A regression

discontinuity approach. Manag. Sci. 2015, 61, 2549–2568. [CrossRef]
27. Darnall, N.; Kim, Y. Which types of environmental management systems are related to greater environmental

improvements? Public Adm. Rev. 2012, 72, 351–365. [CrossRef]
28. Cai, L.; He, C. Corporate environmental responsibility and equity prices. J. Bus. Ethics 2014, 125, 617–635.

[CrossRef]
29. Surroca, J.; Tribo, J.A.; Waddock, S. Corporate responsibility and financial performance: The role of intangible

resources. Strateg. Manag. J. 2010, 31, 463–490. [CrossRef]

http://dx.doi.org/10.1002/csr.229
http://dx.doi.org/10.1016/j.jaccpubpol.2010.09.013
http://dx.doi.org/10.1016/j.jenvman.2014.07.009
http://www.ncbi.nlm.nih.gov/pubmed/25113230
http://dx.doi.org/10.1007/s10551-010-0488-z
http://dx.doi.org/10.5465/amr.2001.4011987
http://dx.doi.org/10.1007/s10551-013-1898-5
http://dx.doi.org/10.2307/1388226
http://dx.doi.org/10.5465/amr.2013.0318
http://dx.doi.org/10.1016/j.jenvman.2016.08.051
http://www.ncbi.nlm.nih.gov/pubmed/27595527
http://dx.doi.org/10.1002/(SICI)1097-0266(199902)20:2&lt;147::AID-SMJ11&gt;3.0.CO;2-Q
http://dx.doi.org/10.1177/014920639101700108
http://dx.doi.org/10.5465/amj.2005.17843944
http://dx.doi.org/10.3390/su10040964
http://dx.doi.org/10.1080/0965254X.2018.1447984
http://dx.doi.org/10.3390/su9020179
https://data.worldbank.org/country/china
http://dx.doi.org/10.1016/j.jenvman.2018.10.099
http://dx.doi.org/10.1016/j.ibusrev.2018.02.006
http://dx.doi.org/10.1108/17471111111141549
http://dx.doi.org/10.1007/s10551-015-2822-y
http://dx.doi.org/10.1016/j.aos.2006.09.009
http://dx.doi.org/10.1287/mnsc.2014.2038
http://dx.doi.org/10.1111/j.1540-6210.2011.02503.x
http://dx.doi.org/10.1007/s10551-013-1935-4
http://dx.doi.org/10.1002/smj.820


Sustainability 2019, 11, 3395 13 of 14

30. Albertini, E. Does environmental management improve financial performance? A meta-analytical review.
Organ. Environ. 2013, 26, 431–457. [CrossRef]

31. Porter, M.E. Competitive Strategy: Techniques for Analyzing Industries and Competitors; Free Press: New York,
NY, USA, 1980.

32. Porter, M.E. Competitive Advantage: Creating and Sustaining Superior Performance; Free Press: New York, NY,
USA, 1985.

33. Carpenter, M.A. The price of change: The role of CEO compensation in strategic variation and deviation
from industry strategy norms. J. Manag. 2000, 26, 1179–1198. [CrossRef]

34. Hannan, M.T.; Carroll, G.R.; Dundon, E.A.; Torres, J.C. Organizational evolution in a multinational context:
Entries of automobile manufacturers in Belgium, Britain, France, Germany and Italy. Am. Sociol. Rev. 1995,
60, 509–528. [CrossRef]

35. Delgado-Garcia, J.B.; Fuente-Sabate, J.M.D.L. How do CEO emotions matter? Impact of CEO affective traits
on strategic and performance conformity in the Spanish banking industry. Strateg. Manag. J. 2010, 31,
562–574. [CrossRef]

36. Besharov, M.L.; Smith, W.K. Multiple institutional logics in organizations: Explaining their varied nature
and implication. Acad. Manag. Rev. 2014, 39, 364–381. [CrossRef]

37. Selznick, P. Institutionalism “old” and “new”. Adm. Sci. Q. 1996, 41, 270–277. [CrossRef]
38. Barley, S.R. Signifying Institutions. Manag. Commun. Q. 2011, 25, 200–206. [CrossRef]
39. Aldrich, H.E.; Fiol, C.M. Fools rush in? The institutional context of industry creation. Acad. Manag. Rev.

1994, 19, 645–670. [CrossRef]
40. Haveman, H.A. Follow the leader: Mimetic isomorphism and entry into new markets. Adm. Sci. Q. 1993, 38,

593–627. [CrossRef]
41. Suddaby, R.; Greenwood, R. Rhetorical strategies of legitimacy. Adm. Sci. Q. 2005, 50, 35–67. [CrossRef]
42. McNamara, G.; Deephouse, D.L.; Luce, R.A. Competitive positioning within and across a strategic group

structure: The performance of core, secondary, and solitary firms. Strateg. Manag. J. 2003, 24, 161–181.
[CrossRef]

43. Uzzi, B. The sources and consequences of embeddedness for economic performance of organizations:
The network effect. Am. Sociol. Rev. 1997, 61, 674–698. [CrossRef]

44. Suchman, M.C. Managing legitimacy: Strategic and institutional approaches. Acad. Manag. J. 1995, 20,
571–610.

45. DiMaggio, P.J.; Powell, W. “The iron cage revisited” institutional isomorphism and collective rationality in
organizational fields. Am. Sociol. Rev. 1993, 48, 147–160. [CrossRef]

46. Miller, D.; Chen, M.J. The simplicity of competitive repertoires: An empirical analysis. Strateg. Manag. J.
1996, 17, 419–439. [CrossRef]

47. Harmon, D.J.; Green, S.E., Jr.; Goodnight, G.T. A model of rhetorical legitimation: The structure of
communication and cognition underlying institutional maintenance and chance. Acad. Manag. Rev. 2015, 40,
76–95. [CrossRef]

48. Ruepert, A.M.; Keizer, K.; Steg, L. The relationship between corporate environmental responsibility,
employees’ biopheric values and pro-environmental behavior at work. J. Environ. Psychol. 2017, 54, 65–78.
[CrossRef]

49. Jensen, M. The modern industrial revolution, exit, and the failure of internal control systems. J. Financ. 1993,
48, 831–880. [CrossRef]

50. Yang, J.; Zhang, F.; Jiang, X.; Sun, W. Strategic flexibility, green management, and firm competitiveness in an
emerging economy. Technol. Forecast. Soc. Chang. 2015, 101, 347–356. [CrossRef]

51. Bourgeois, L.; Singh, J. Organizational Slack and Political Behavior among Top Management Teams.
Acad. Manag. Proc. 1983, 43–47. [CrossRef]

52. Cheng, J.L.C.; Kesner, I.F. Organizational slack and response to environmental shifts: The impact of resource
allocation patterns. J. Manag. 1997, 23, 1–18. [CrossRef]

53. Sharfman, M.; Dean, J. Flexibility in decision making: Informational and ideological perspectives. J. Manag. Stud.
1997, 34, 191–217. [CrossRef]

54. Xu, E.; Yang, H.; Quan, J.M.; Lu, Y. Organizational slack and corporate social performance: Empirical
evidence from China’s public firms. Asia Pac. J. Manag. 2015, 32, 181–198. [CrossRef]

http://dx.doi.org/10.1177/1086026613510301
http://dx.doi.org/10.1177/014920630002600606
http://dx.doi.org/10.2307/2096291
http://dx.doi.org/10.1002/smj.817
http://dx.doi.org/10.5465/amr.2011.0431
http://dx.doi.org/10.2307/2393719
http://dx.doi.org/10.1177/0893318910389434
http://dx.doi.org/10.5465/amr.1994.9412190214
http://dx.doi.org/10.2307/2393338
http://dx.doi.org/10.2189/asqu.2005.50.1.35
http://dx.doi.org/10.1002/smj.289
http://dx.doi.org/10.2307/2096399
http://dx.doi.org/10.2307/2095101
http://dx.doi.org/10.1002/(SICI)1097-0266(199606)17:6&lt;419::AID-SMJ818&gt;3.0.CO;2-Z
http://dx.doi.org/10.5465/amr.2013.0310
http://dx.doi.org/10.1016/j.jenvp.2017.10.006
http://dx.doi.org/10.1111/j.1540-6261.1993.tb04022.x
http://dx.doi.org/10.1016/j.techfore.2015.09.016
http://dx.doi.org/10.5465/ambpp.1983.4976315
http://dx.doi.org/10.1177/014920639702300101
http://dx.doi.org/10.1111/1467-6486.00048
http://dx.doi.org/10.1007/s10490-014-9401-0


Sustainability 2019, 11, 3395 14 of 14

55. Kraatz, M.S.; Zajac, E.J. How organizational resources affect strategic change and performance in turbulent
environments: Theory and evidence. Organ. Sci. 2001, 12, 632–657. [CrossRef]

56. Campbell, J.L. Why would corporations behave in socially responsible ways? An institutional theory of
corporate social responsibility. Acad. Manag. Rev. 2007, 32, 946–967. [CrossRef]

57. Russo, M.; Fouts, P. A resource-based perspective on corporate environmental performance and profitability.
Acad. Manag. J. 1997, 40, 534–559.

58. Branco, M.C.; Rodrigues, L.L. Corporate social responsibility and resource-based perspectives. J. Bus. Ethics
2006, 69, 111–132. [CrossRef]

59. Keupp, M.M.; Gassman, O. The past and future of international entrepreneurship: A review and suggestions
for developing the field. J. Manag. 2009, 35, 600–633. [CrossRef]

60. Griffin, A.; Price, R.L.; Maloney, M.M.; Vojak, B.A.; Sim, E.W. Voices from the field: How exceptional
electronic industrial innovators innovate. J. Prod. Innov. Manag. 2009, 26, 222–240. [CrossRef]

61. Zeng, Y.; Schoenecker, T.S. Strategic similarity and acquisition outcomes at the target: Evidence from China’s
beer industry. Asian Bus. Manag. 2015, 14, 413–438. [CrossRef]

62. Garcia-Pont, C.; Nohria, N. Local versus global mimetism: Dynamics of alliance formation in the automobile
industry. Strateg. Manag. J. 2002, 23, 307–321. [CrossRef]

63. Hobday, M. Innovation in East Asia: The Challenge to Japan; Edward Elgar: Aldershot, UK, 1995.
64. Hobday, M. East Asian Latecomer Firms: Learning the Technology of Electronics. World Dev. 1995, 23,

1171–1193. [CrossRef]
65. Hambrick, D.C. High profit strategies in mature capital goods industries. Acad. Manag. J. 1983, 28, 687–707.
66. Spanos, Y.E.; Zaralis, G.; Lioukas, S. Strategy and industry effects on profitability: Evidence from Greece.

Strateg. Manag. J. 2004, 25, 139–165. [CrossRef]
67. Finkelstein, S.; Hambrick, D.C. Top management team tenure and organizational outcomes: The moderating

role of managerial discretion. Adm. Sci. Q. 1990, 35, 484–503. [CrossRef]
68. Voss, G.B.; Sirdeshmukh, D.; Voss, Z.G. The effects of slack resources and environmental threat on product

exploration and exploitation. Acad. Manag. J. 2008, 51, 147–164. [CrossRef]
69. Lin, W.T. How do managers decide on internationalization process? The role of organizational slack and

performance feedback. J. World Bus. 2014, 49, 396–408. [CrossRef]
70. Boeker, W. Executive migration and strategic change: The effect of top management movement on

product-market entry. Adm. Sci. Q. 1997, 42, 213–236. [CrossRef]
71. Preacher, K.J.; Rucker, D.D.; Hayes, A.F. Addressing moderated mediation hypotheses: Theory, methods,

and prescriptions. Multivar. Behav. Res. 2007, 42, 185–227. [CrossRef]
72. Hayes, A.F. Introduction to Mediation, Moderation, and Conditional Process Analysis: A Regression-Based Approach;

The Guilford Press: New York, NY, USA, 2018.
73. Aiken, L.S.; West, S.G. Multiple Regression: Testing and Interpreting intEractions; Sage Publications: Newbury

Park, CA, USA, 1991.
74. Jalilvand, A.; Kim, S.M. Matching slack resources and investment strategies to achieve long-term performance:

New perspectives on corporate adaptability. J. Econ. Asymmetries 2013, 10, 38–52. [CrossRef]

© 2019 by the authors. Licensee MDPI, Basel, Switzerland. This article is an open access
article distributed under the terms and conditions of the Creative Commons Attribution
(CC BY) license (http://creativecommons.org/licenses/by/4.0/).

http://dx.doi.org/10.1287/orsc.12.5.632.10088
http://dx.doi.org/10.5465/amr.2007.25275684
http://dx.doi.org/10.1007/s10551-006-9071-z
http://dx.doi.org/10.1177/0149206308330558
http://dx.doi.org/10.1111/j.1540-5885.2009.00347.x
http://dx.doi.org/10.1057/abm.2015.9
http://dx.doi.org/10.1002/smj.225
http://dx.doi.org/10.1016/0305-750X(95)00035-B
http://dx.doi.org/10.1002/smj.369
http://dx.doi.org/10.2307/2393314
http://dx.doi.org/10.5465/amj.2008.30767373
http://dx.doi.org/10.1016/j.jwb.2013.08.001
http://dx.doi.org/10.2307/2393919
http://dx.doi.org/10.1080/00273170701341316
http://dx.doi.org/10.1016/j.jeca.2013.10.001
http://creativecommons.org/
http://creativecommons.org/licenses/by/4.0/.

	Introduction 
	Theoretical Background and Hypotheses 
	Corporate Environmental Responsibility and Firm Performance 
	Strategic Similarity and Its Mediating Role 
	Organizational Slack and Its Moderating Role 

	Method 
	Sample and Data Collection 
	Measures 
	CER 
	Strategic Similarity 
	Organizational Slack 
	Firm Performance 
	Control Variables 

	Analysis Method 

	Results 
	Descriptive Statistics 
	Hypothesis Testing 

	Discussion and Implications 
	Theoretical Implications 
	Practical Implications 

	Conclusions and Future Research 
	References

