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Supplementary Materials
[bookmark: _GoBack]Traditional null hypothesis significance testing (NHST) is limited in what it can inform regarding our data as it uses p-value as the sole determinant of theoretical assumptions, that is, reject the null hypothesis vs. fail to reject the null hypothesis. p-values are a statement about the probability of data and not a statement about the probability of a theory/hypotheses.  p-values have been criticized as the only measure to accept/reject hypotheses. Significance of p-values is dependent on sample size, thereby, even if the hypothesized relationship is not theoretically sound, it may yield a significant p-value. 
On the other hand Bayes factors (BF), an increasingly popular method to complement NHST findings is used to check robustness of results obtained from NHST. Bayes factors provide strength of evidence in the date that favors one hypothesis over another specifically the alternate over the null, and the null over the alternate, which traditional p values cannot do (Brydges & Bielak, 2019).  Following Jeffreys’ (1961) guidelines, BF10 values of 1-3, 3-10, and 10-100 are indicative of anecdotal, moderate, and strong evidence in favor of the alternate hypothesis over the null.  Conversely, values of 1-0.33, 0.33-0.1, and 0.1-0.01 are indicative of anecdotal, moderate, and strong evidence in favor of the null hypothesis over the alternate.  The JZS default prior distribution (a two-tailed Cauchy distribution with a scaling factor of 0.707 and centered on zero) was used to model the alternate hypothesis. Bayes factors (BFs) were calculated using JASP 10.2. for all hypothesized relationships. Bayes factors provided further evidence related to robustness of path analysis results.
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Dependent Variable: Attitude toward Mending
	Model Comparison 

	Models 
	P(M) 
	P(M|data) 
	BF[footnoteRef:1] M  [1:  The strength of evidence in favor of the null hypothesis (H0) over the alternate hypothesis (H1)] 

	BF[footnoteRef:2] 10  [2:  The strength of evidence in favor of the alternate hypothesis (H1) over the null hypothesis (H0)] 

	R² 

	Null model 
	
	0.33 
	
	2.34e -5 
	
	4.68e -5 
	
	1.00 
	
	0.00 
	

	MOT + BARR 
	
	0.33 
	
	0.60 
	
	2.99 
	
	25605.51 
	
	0.11 
	

	BARR[footnoteRef:3] [3:  BARR: Barriers to Clothes Mending] 

	
	0.17 
	
	1.67e -5 
	
	8.34e -5 
	
	1.43 
	
	0.02 
	

	MOT [footnoteRef:4] [4:  MOT: Motivations for Clothes Mending] 

	
	0.17 
	
	0.40 
	
	3.35 
	
	34263.01 
	
	0.10 
	

	


Dependent Variable: Clothes Mending Frequency
	Model Comparison 

	Models 
	P(M) 
	P(M|data) 
	BF M 
	BF 10 
	R² 

	Null model 
	
	0.33 
	
	2.52e -8 
	
	5.04e -8 
	
	1.00 
	
	0.00 
	

	MOT + BARR 
	
	0.33 
	
	0.87 
	
	13.29 
	
	3.45e +7 
	
	0.16 
	

	BARR 
	
	0.17 
	
	0.13 
	
	0.75 
	
	1.04e +7 
	
	0.14 
	

	MOT 
	
	0.17 
	
	1.20e -7 
	
	6.00e -7 
	
	9.53 
	
	0.03 
	

	


Dependent Variable: Sustainable Post-Consumption Clothing Behaviors
	Model Comparison 

	Models 
	P(M) 
	P(M|data) 
	BF M 
	BF 10 
	R² 

	Null model 
	
	0.33 
	
	7.09e -3 
	
	0.01 
	
	1.00 
	
	0.00 
	

	MOT + BARR 
	
	0.33 
	
	0.31 
	
	0.92 
	
	44.39 
	
	0.06 
	

	BARR 
	
	0.17 
	
	8.87e -4 
	
	4.44e -3 
	
	0.25 
	
	0.00 
	

	MOT 
	
	0.17 
	
	0.68 
	
	10.49 
	
	191.00 
	
	0.06 
	

	


Dependent Variable: Clothes Mending Intention
	Model Comparison 

	Models 
	P(M) 
	P(M|data) 
	BF M 
	BF 10 
	R² 

	Null model 
	
	0.25 
	
	3.88e -17 
	
	1.16e -16 
	
	1.00 
	
	0.00 
	

	ATTMEND[footnoteRef:5]  [5:  Attitudes toward Clothes Mending] 

	
	0.08 
	
	5.68e -11 
	
	6.25e -10 
	
	4.39e  +6 
	
	0.13 
	

	MENDFREQ[footnoteRef:6]  [6:  Clothes Mending Frequency] 

	
	0.08 
	
	4.38e  -8 
	
	4.82e  -7 
	
	3.39e  +9 
	
	0.18 
	

	SPCB[footnoteRef:7] [7:  Sustainable Post-consumption Clothing Behaviors] 

	
	0.08 
	
	1.15e -12 
	
	1.26e -11 
	
	88793.45 
	
	0.10 
	

	

	ATTMEND + MENDFREQ 
	
	0.08 
	
	7.80e  -3 
	
	0.09 
	
	6.03e +14 
	
	0.27 
	

	ATTMEND + SPCB 
	
	0.08 
	
	5.51e  -7 
	
	6.06e  -6 
	
	4.26e +10 
	
	0.21 
	

	MENDFREQ + SPCB 
	
	0.08 
	
	5.44e  -6 
	
	5.98e  -5 
	
	4.21e +11 
	
	0.22 
	

	ATTMEND + MENDFREQ + SPCB 
	
	0.25 
	
	0.99 
	
	381.41 
	
	2.56e +16 
	
	0.30 
	




Dependent Variable: Intention to Participate in Community Mending Events
	Model Comparison 

	Models 
	P(M) 
	P(M|data) 
	BF M 
	BF 10 
	R² 

	Null model 
	
	0.25 
	
	3.35e -10 
	
	1.00e -9 
	
	1.00 
	
	0.00 
	

	ATTMEND 
	
	0.08 
	
	3.50e  -6 
	
	3.85e -5 
	
	31343.19 
	
	0.10 
	

	MENDFREQ 
	
	0.08 
	
	3.31e  -6 
	
	3.64e -5 
	
	29658.92 
	
	0.10 
	

	SPCB 
	
	0.08 
	
	9.96e  -7 
	
	1.10e -5 
	
	8927.93 
	
	0.09 
	

	

	ATTMEND + MENDFREQ 
	
	0.08 
	
	8.71e  -3 
	
	0.10 
	
	7.80e +7 
	
	0.17 
	

	ATTMEND + SPCB 
	
	0.08 
	
	4.61e  -3 
	
	0.05 
	
	4.13e +7 
	
	0.16 
	

	MENDFREQ + SPCB 
	
	0.08 
	
	3.22e  -4 
	
	3.54e -3 
	
	2.88e +6 
	
	0.14 
	

	ATTMEND + MENDFREQ + SPCB 
	
	0.25 
	
	0.99 
	
	216.84 
	
	2.95e +9 
	
	0.20 
	



