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Message from the Guest Editors

Dear Colleagues, 

This Special Issue seeks to address this challenge. Some of
the questions that arise are:

1. How does one meaningfully define the organization
in a context where domains can shi3 in
unpredictable ways, strategies are short-lived,
boundaries are amorphous, and stakeholders have
conflicting priorities?

2. What is the role of constructs such as “identity” and
“purpose” in the context of societal disruptions?

3. What techniques of strategic planning and
management control need to be developed and
employed for addressing wicked problems?

4. What forms of organizational structure can be
designed to function in chaotic ambiguity?

5. What are the strategic implications of the increasing
income inequity (Piketty, 2014) that results from
societal disruption?

6. What are the essential elements of organizational
culture that are needed for thriving in the face of
disruptions?

7. How can effective alliances be developed when
facing the prospect of an unknown, perhaps
unknowable future?

We look forward to working with you to create an impactful
compilation of work on these topics. 
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