
Supplementary Materials 
I. Perceived ESs in Malampaya Sound. 

 
II. ANOVA and linear regression analysis  
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A.    Value points and socio-demographic attributes (statistically-significant results) 
 

Figure S1. Correlation between count of landscape value points (aesthetic value) and age. 

 
 
Figure S2. ANOVA of count of landscape value points (economic value) and gender. 

 
Figure S3. ANOVA of count of landscape value points (cultural value) and gender. 
 

 
 



Figure S4. ANOVA of count of provisioning ESs and gender. 

 
 
Figure S5. Correlation between count of supporting ESs and age. 

 
B. Rank, trend and WTP of value points and socio-economic attributes (statistically-

significant results) 
 

Figure S6. ANOVA of trend of landscape value points (aesthetic value) and gender.  

 



Figure S7. ANOVA of rank of landscape value points (recreation value) and nativeness. 

 

Figure S8. ANOVA of trend of landscape value points (recreation value) and nativeness. 

 

Figure S9. ANOVA of rank of landscape value points (subsistence value) and gender. 

 



Figure S10. Correlation of trend of landscape value points (therapeutic value) and age. 

 
Figure S11. ANOVA of rank of cultural ESs and nativeness. 

 
Figure S12. ANOVA of cultural ESs WTP and nativeness. 

 



Figure S13. ANOVA of rank of provisioning ESs and gender. 

 

Figure S14. ANOVA of provisioning ESs WTP and gender. 

 

 

  



 

III. Materials in landscape values mapping 
Figure S15. Example of a basemap used in landscape values mapping with colored dot stickers. 

 
 

 


