Supplementary Materials

L.

Perceived ESs in Malampaya Sound.
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ANOVA and linear regression analysis

II.



A. Value points and socio-demographic attributes (statistically-significant results)

Figure S1. Correlation between count of landscape value points (aesthetic value) and age.

Correlation between weighted count of value points and age
Results
Model Fit Measures
Overall Model Test

Model! R? E dfl df2 p
Aesthetic 0.0399 4.66 1 112 0.033
Model Coefficients - Aesthetic

Predictor Estimate SE f p
Intercept -0.00903 0.0370 -0.244 0.807
Age 0.00164 7.60e-4 2.158 0.033

N—

Figure S2. ANOVA of count of landscape value points (economic value) and gender.

ANOVA of weighted count of value points and gender

Results
ANOVA - Economic -

Sum of

Sqliares df Mean Square F p
Gender 0.368 1 0.3678 5.28 0.023
Residuals 7.800 112 0.0696

Economic
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female male

Gender

Figure S3. ANOVA of count of landscape value points (cultural value) and gender.

ANOVA of weighted count of value points and gender

Results
ANOVA - Cultural

Sum of

Squares df Mean Square F p
Gender 0173 1 0.1729 5.88 0.017
Residuals 3.293 112 0.0294
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Figure S4. ANOVA of count of provisioning ESs and gender.

ANOVA of weighted count of value points and gender

Results
ANOVA - Provisioning

Sum of

Squares df Mean Square F p
Gender 0.159 1 0.1587 3.96 0.049
Residuals 4.489 112 0.0401
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Gender

Figure S5. Correlation between count of supporting ESs and age.
Correlation between weighted count of value points and age
Results

Model Fit Measures
Overall Model Test

Model R? F dfl df2 p
Supporting 0.0278 3.21 1 112 0.076
Model Coefficients - Supporting

Predictor Estimate SE t p
Intercept -0.0103 0.0100 -1.03 0.305
Age 3.70e-4 2.07e-4 1.79 0.076

Suppotting

Age

B. Rank, trend and WTP of value points and socio-economic attributes (statistically-

significant results)

Figure S6. ANOVA of trend of landscape value points (aesthetic value) and gender.

ANOVA of weighted trend for aesthetic value and gender

Results
ANOVA - Trend

Sum of
Squares df Mean Square F p
Gender 0.0890 1 0.0890 3.60 0.064
Residuals 1.1883 48 0.0248
05
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Figure S7. ANOVA of rank of landscape value points (recreation value) and nativeness.

ANOVA of weighted rank for recreation value and native or not

Results
ANOVA - Rank

Sum of

Squares df Mean Square F p
Native or Not 0.314 1 0.3135 5.53 0.027
Residuals 1.418 25 0.0567

Rank

No Yes
Native or Not?

Figure S8. ANOVA of trend of landscape value points (recreation value) and nativeness.

ANOVA of weighted trend for recreation value and native or not

Results
ANOVA - Trend

Sum of

Squares df Mean Square F p
Native or Not 0.202 1 0.2020 4.13 0.053
Residuals 1.224 25 0.0490
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Native or Not?

Figure S9. ANOVA of rank of landscape value points (subsistence value) and gender.

ANOVA of weighted rank for subsistence value and gender

Results
ANOVA - Rank

Sum of

Squares df Mean Square F p
Gender 0.451 1 0.451 3.26 0.072
Residuals 31.150 225 0.138
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Figure S10. Correlation of trend of landscape value points (therapeutic value) and age.

Correlation between weighted trend of therapeutic value and age

Results

Model Fit Measures

Overall Model Test

Model R R? F dfl df2 P
1 0.378 0.143 6.15 1 37 0.018
Model Coefficients - Trend
Predictor Estimate SE t p
Intercept 0.56220 0.08810 6.38 <.001
Age -0.00408 0.00164 -2.48 0.018
Age
Figure S11. ANOVA of rank of cultural ESs and nativeness.
ANOVA of weighted rank for cultural services and Native or not
Results
ANOVA - Rank
Sum of
Squares df Mean Square F p
Native or Not 0.413 1 0.413 3.45 0.066
Residuals 15.948 133 0.120

08

Rank

06

No Yes
Native or Not?

Figure S12. ANOVA of cultural ESs WTP and nativeness.

ANOVA of weighted WTP for cultural services and Native or not

Results
ANOVA - WTP
SSum of df Mean Square F
quares
Native or Not 1700 1 1700 3.29 0.072
Residuals 68754 133 517

20

WTP

No Yes
Native or Not?



Figure S13. ANOVA of rank of provisioning ESs and gender.

ANOVA of weighted rank for provisioning services and gender

Results
ANOVA - Rank

Sum of

Squares df Mean Square F p
Gender 1.40 1 1.401 7.22 0.007
Residuals 110.33 569 0.194

085
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0.75

Rank

0.70

female male
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Figure S14. ANOVA of provisioning ESs WTP and gender.

ANOVA of weighted WTP for provisioning services and gender

Results
ANOVA - WTP

Sum of

Squares df Mean Square F p
Gender 10926 1 10926 5.34 0.021
Residuals 1.16e+6 569 2047
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III.  Materials in landscape values mapping

Figure S15. Example of a basemap used in landscape values mapping with colored dot stickers.
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