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Message from the Guest Editor

The topic “Exploring the Role of Emerging Technologies
and Changing Consumer Behaviors in Green Marketing”
refers to the examination of how new technologies and
shi s in consumer attitudes and behaviors are influencing
the way companies promote environmentally friendly
products and practices. Emerging technologies play a
crucial role in the development and implementation of
green marketing strategies. With the emergence of new
technologies, businesses can create innovative solutions to
address environmental concerns and develop sustainable
products. The focus is on understanding the intersection
between technology, consumer behavior, and
sustainability in the context of green marketing.

This Special Issue aims to push research on consumer
behaviors in green marketing. We invite manuscripts that
delve into the role emerging technologies in changing
consumer behaviors in green marketing.
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Editor-in-Chief

Prof. Dr. Marc A. Rosen
Faculty of Engineering and
Applied Science, University of
Ontario Institute of Technology,
Oshawa, ON L1G 0C5, Canada

Message from the Editor-in-Chief

I encourage you to contribute a research or comprehensive
review article for consideration for publication in
Sustainability, an international Open Access journal which
provides an advanced forum for research findings in areas
related to sustainability and sustainable
development. Sustainability publishes original research
articles, review articles and communications. I am
confident you will find the journal contributes to
enhancing understanding of sustainability and fostering
initiatives and applications of sustainability-based
measures and activities.
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