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Message from the Guest Editors

The rapid evolution of social media technology is
accompanied by increasing attention to digital
applications in tourism and hospitality management. The
newly conducted concept of digital technology can refresh
the perceptions of the traditional operation of sustainable
tourism and hospitality and change the marketing
strategies formation process. While some studies have
investigated the showing of the mechanism of big data,
fewer studies have explicitly considered the extensions in
the context of digital marketing strategy through social
media. This is arguably a major omission, as available
evidence points at the foremost potential of big data and
digital technology to affect the nature of tourism and
hospitality marketing management.

This Special Issue aims to publish high-quality research
papers on the inter-disciplinary field by integrating existing
studies of big data, digital marketing strategy, sustainable
management in tourism and hospitality.
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Editor-in-Chief

Prof. Dr. Marc A. Rosen
Faculty of Engineering and
Applied Science, University of
Ontario Institute of Technology,
Oshawa, ON L1G 0C5, Canada

Message from the Editor-in-Chief

I encourage you to contribute a research or comprehensive
review article for consideration for publication in
Sustainability, an international Open Access journal which
provides an advanced forum for research findings in areas
related to sustainability and sustainable
development. Sustainability publishes original research
articles, review articles and communications. I am
confident you will find the journal contributes to
enhancing understanding of sustainability and fostering
initiatives and applications of sustainability-based
measures and activities.
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